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MEETI NG BEG NS AT 9:05 A M ERI C LAURI TZEN: Good nor ni ng,
everyone. Come on in. Cet confortable. M name’s Eric Lauritzen. [|I'm
the Monterey County Agricultural Conmissioner. | want to wel cone

everybody, all the participants here today, for a unique opportunity.

| want to start by thanking our Secretary to nmy right, Bil
Lyons, who |’ve had the opportunity to work with since he’s been in
office. And the relationship between Bill and the ag conm ssioners has
been really fostered over the |ast couple of years, | think to the benefit
of local agricultural industries.

And | think it’s a testanent to that rel ationship that we have
five ag comm ssioners up here. W have Paul Matulich, from Mark
Tognazzini’s office here representing the Central Coast.

I’d also like to thank Bill and Vanessa, the rest of the staff
for picking Salinas as one of the five sites to hold one of these
listening sessions, a really unique opportunity to have sone influence
over how sixty-four million dollars ($64 million) gets spent in California
to best serve the specialty crops of the State of California.

Monterey is approximately 10% of California s agricultural
production and the Central Coast is nearly 20% of that when it cones to
specialty conmmodities. So it’s especially inmportant that we have a
session here and the opportunity to have sone input into the Secretary.

So without belaboring the point I'd Iike to introduce
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Secretary Lyons, and then we’'ll cone back and introduce the rest of the
tabl e.

SECRETARY LYONS: Well, thank you, Eric. It is a pleasure to
be here in Salinas. One of the reasons we selected Salinas is because
Bill Ranmsey promised it would be wonderful weather here, and it |ooks |ike
you' ve cone through with that proni se

W' re looking forward to these hearings. This is the third
hearing of five that we're having in the State of California. And our
primary goal is to be inclusive and actually hear fromindustry what their
suggestions are. Again, thank you, Eric.

ERI C LAURI TZEN: Thanks, Bill. 1'd like to start by
i ntroducing the head table, and we've got Bill Gllette, the Ag
Conmmi ssi oner from Santa Barbara County at the far end, Ed Meyer, from
Contra Costa County, Earl Witaker, from Al ameda County, Valerie Brown,
Deputy Secretary.

W' ve already net the Secretary; Dave Moeller, here to ny
left, Santa Cruz County Ag Conmi ssioner, Vanessa Arellano, Assistant

Secretary, who's done an excellent job in putting this together. And

this, as | said, is the -- | think the third of five sessions in
Cal i fornia.

I"d also like to thank the rest of Bill's staff for all the
effort they' ve put in, nmy secretary, as well, Jane Neuberg, who -- and

sonme of our staff that hel ped set this up. Al so, we have the North
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Salinas FFA that's signing people in, in the back, so we’'d like to
specially recognize them and M. Stan Uchiyana.

Stan -- Want to stand up? Thanks for the FFA. W really
appreci ate your effort.

We have sone electeds in the audience. |1'd like to introduce
first, Assenbly Menber Sinon Salinas, who |’'ve had the opportunity to work
with as a Board of Supervisors nenmber and now representing our Assenbly
District. Sinon.

Al so, we have Alec Arago, from Congressman Farr’s office. Are
there any other electeds that | haven't -- we nmet -- Bill Ransay was sort
of introduced, who's on the State Board of Agriculture. Wth that, we can
get started? Ckay.

SECRETARY LYONS: For the record | have just a brief statenent
on the sixty-four mllion (64 mllion).

W' re here today to get your ideas on how to spend sixty-four
mllion dollars ($64 mllion) that was provided to the State of
California. These funds cane froma five point five billion dollar ($5.5
billion) Energency Agricultural Assistance Act of 2001

Whil e nost of the funds went to programcrops, this is the
first tinme that Congress has dedicated significant funds to specialty crop
growers. California in particular received sixty-three point eight tw
mllion dollars ($63.82 nillion).

Fi ve hundred thousand (500,000) is directed to fund activities
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that pronote agriculture. The renmining sixty-three point three two
mllion (63.32 nmllion) is based on the value of our specialty crop
production. This noney did not have any significant strings attached,
al t hough twelve million (12 mllion) of it is to spend on market
pronotion, |ike Governor Davis' new Buy California Program

I want to thank all of our congressional |eaders and our
del egation. Sam Farr, Gary Condit, Richard Ponbo, and Cal Dool ey, were
instrunmental in working sone of these arrangenents out and to get these
kind of funds in the formof a block grant. | want to spend just a nonent
on sonething that had an inpact on California receiving these funds.

About two years ago, we forned a coalition called NFACT. |t
stands for New Mexico, Florida, Arizona, California and Texas. W have
copi es of our nost recent report of recomendations for the upconing
federal FarmBill.

Jenni fer Heal d has sone copies available, if you'd like to
pick one up. |If we run out, please provide her a business card and she’l
make sure that you get one. NFACT was started approxinately two years ago
to really pronote specialty crops in these five states.

These five states control approxinmately twenty-five to twenty-
six percent of the gross national agricultural incone, and they're
represented by about twenty-five to twenty-six percent of the U. S
congressi onal delegation. By working together, we hope to be very

influential when it conmes to federal farmpolicy.
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NFACT has had a nunber of neetings with USDA Secretary Ann
Veneman, who was ny predecessor at CDFA. W have a great working
rel ationship. She understands trade issues. She understands pest issues.
She understands specialty crops. W have a very unique opportunity to
work with the USDA.

She just recently cane out with a Food and Ag policy report
about what her vision is for the future of agriculture. |’ve read through
it and I amvery pleased by her direction and sone of her policy
initiatives.

This report will really start to change sone of the direction
that USDA has headed. The report recognizes farmpolicy that was
devel oped in the 1930's, but doesn't neet our needs today. W' re |ooking
forward to working with Ann in the future of trying to change farm policy
so that it really addresses the diversity of not only agriculture across
the nation, but agriculture within the NFACT states

I"d like to rem nd everyone, that we’'d |like to have your
i deas, your suggestions, on how to best spend these nonies and to really
get a bang for the buck. |f you look at the noney that was allocated in
t hese bl ock grant prograns, it was a little over two hundred million
dollars ($200 nmillion).

California received approximtely sixty-four mllion dollars
($64 mllion). The next state, which was Florida, received sixteen

mllion (16 mllion) and it went down the line fromthere. As a result,
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we are going to be a lightening rod when it conmes to congressional review.

W' re going to |l ook at sone very innovative ideas. W're
going to have to be accountable and we’'re going to have to show how t hese
funds were spent. |If you have ideas on the five hundred thousand
(500, 000), how to pronote agriculture, the twelve million (12 nillion) for
mar ket pronotion and then the balance of the fifty-one point thirty-two
mllion (51.32 million) for other interests | would like to rem nd you to
submit your recomendations to us today through your testinony or in
writing by November 1, 2001

Wth that, Eric, I'd like to turn it back to you, and | think
Val erie may have a few comments, al so

DEPUTY SECRETARY BROWN: Just a few housekeepi ng comments. W
have had a three-minute lint on testinony, and we basically put that in
pl ace just in case we had a packed house and we didn't want peopl e having
to wait an hour in order to say a few things.

But obviously, with a group of this size three ninutes is
fine, if you can make your point in three mnutes. But if you have nore
to say, please feel free to do so. W have, as Bill nentioned, a court
reporter that's taking notes.

So if you would state your name very clearly as you come up to
the m crophone so that she’'ll be able to put that into the record. And
there is a sheet in the back called -- that has “Wl cone to the Listening

Session” on the front of it, and that gives you sone of the background
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that Secretary Lyons nenti oned.

There are --

if you are not the kind of person that likes to

stand up in front of a group and give testinony, please feel free to

submit witten testinony to us. That always

letters, notes, we don’t care what it |ooks |

sounds so intimdating;

i ke.

There's an address in the back right by the coffee nmachine

there that you can send

i deas and t houghts and coments right

directly to the Departnent.

W al so have a website where you can type your

into the website and it’Il cone

So we're looking forward to getting as nmuch input as we can

fromas many people that we can talk to, and

testi nmony today.

| ooking forward to your

ERI C LAURI TZEN: (Ckay. Before we get testinony from outside

wanted to see if anybody wanted to nake a comment down at the end of the

table. Anybody?

Dave, would you like to nake a couple comments?

DAVI D MOELLER: Sure. Good norni

opportunity to talk into a m crophone. | wel

ng. | never pass up the

cone all of you. It's a

great opportunity for us to, once again, nake known the special concerns

we have, not only in California because we grow specialty crops, but also

special concerns that we have in the coasta

ar eas.

I"mfromthe county to the north of Monterey. W'’'re the Avis

to Monterey's Hertz.

We try harder. | will

Lutz & Company, Inc.
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challenge nme with figures to the contrary, we are the nost productive |and
on a dollar per acre basis of any county in California.

And the reason | nmention this is, is that although we are
small, we are the snallest agricultural county in California, we are very,
very productive. W have a great nunber of snmall farners producing
specialty crops. So all of the issues of concern to our ag industry are
especially inportant to address and resol ve when you have snall growers
growi ng specialty crops.

Two cone to mind. One is just a general disconnect between
the conmunity -- the non-funded community and our growers, and you are all
aware of this I'"msure. There's such a poor understandi ng of what it
i nvol ves to produce our food supply.

So | think sone of this noney should be directed towards
devel opi ng strategi es and prograns that reconnect the conmunity with
production agriculture. That could be educational prograns. |'IIl give
you an exanple. Many of you are faniliar with this, | think

W have sonething called focus agriculture, which is a program
where individuals in the community, many of them policynakers, decision-
makers, are taken through a ni ne-nonth programof ag education. It’'s a
great nodel. It's the first in the state. | don't knowif there are any
others like that.

I"’msure there are sone, but that’'s an idea that should be

pronoted. W should find ways to enhance our direct nmarketing efforts.

Lutz & Company, Inc.
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Per haps agri-touri smwould be sonmet hing worth devel opi ng on the Centra
Coast here. The point is, is use these nonies to reconnect to the
community with production ag.

Secondly, and this is especially problematic for small growers
with limted resources, and that's | osing effective chem cal tools for
pest nanagenent. Again, many of you are familiar with the problemthat we
encounter, losing mnor crop registrations on nany proven, effective
pesti ci des.

So we need to focus efforts on securing sone of those ninor

crop registrations; also, devel opi ng pest nmanagenent strategies that are

ef fective, economical and practical for small growers using -- grow ng
specialty crops. And | think I'll conclude with that.
There are -- I'd really endorse everything that's on this |ist

that’s in one of these that are welcone to a specialty crop Listening
Session. Each one of these ideas that have been proposed in previous
Li stening Sessions are all worthy of consideration, but | just wanted to
bring these two particular ones of concern to your attention this norning.
SECRETARY LYONS: | was just about ready to invoke the three-
m nut e war ni ng.
ERI C LAURI TZEN: Wll, let's get started, then. |I'd like to
first introduce Assenbly Menber Sinon Salinas for a couple of opening
remarks.

Si non, wel cone.

Lutz & Company, Inc.
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ASSEMBLY MEMBER SALI NAS: Thank you, Comm ssioner, and
wel cone, Secretary Lyons, to the Salinas Valley, Potter Valley areas, and
let nme just thank, also, obviously, Congressnan Sam Farr, the House Ag
Committee for having had the vision and the wisdomto allow these nonies
to flowinto our area.

But just as you devel op your spending plan, the draft plan
that you'll prepare in Novenber, | think you ve cone to one of the best
areas in this country to get sone ideas, and innovative ideas on how to
deal with sone of our specialty crops, sone of the issues that we face
here in the Salinas Valley, and the Potter Valley areas.

And obvi ously, you're going to hear fromsonme of the business
people in the ag industry that have shown that spirit and | think that
input will be well-taken if you can incorporate those ideas from you
know, marketing, food safety, val ue-added research and the whol e area that
i mpacts the agricultural industry as it relates to a specialty crop.

So | just briefly want to thank you for it. Now, | understand
why, you know, the Listening Session doesn't have any politicians. They
put us down here. So hopefully, you will listen, listen to the input and
have t hat assist you as you draft that spending plan. Thank you very
much.

ERI C LAURI TZEN: Next, I'd like to call on Alec Arago, from
Congressman Sam Farr’'s office.

ALEC ARAGO: Thank you, Secretary Lyons. On behalf of

Lutz & Company, Inc.
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Congressman Farr, he couldn’t be here today, he wanted to extend a wel cone
to Salinas to you. | just wanted to, on M. Farr’'s behalf, elaborate a
little bit on the history of this fund, which it is renmarkabl e because
it’s the first tinme Congress has recogni zed specialty crop agriculture in
this way.

Which is to say, in the mdst of a big bailout for Mdwestern
farners, sone California nmenbers of Congress, M. Farr, M. Condit, M.
Ponmbo, Doolittle fromup in Sacramento, the whole -- M. Thonas --
Republ i cans and Denocrats rai sed their hands and said, you know, we're
hal f the agriculture production in the country for fresh fruits and
veget abl es, specialty crops, and yet, in a five point five billion dollar
($5.5 billion) relief package, right now we have not hing.

And we think there is certainly econonic hardship in the
specialty crop agriculture environnent and there should be sone relief
recognition of that in this bill. And so the roughly hundred and twenty
or hundred and thirty million dollars ($120-130 nmillion) that was devoted
to specialty crops, while it is significant in this relief package, stil
represents |less than two percent.

But | think that the challenge and | think that the point that
| think that your industry can nake is that we don't need billions and
billions of dollars. Wiat we need to do is a little bit, and use our
marketing skills to nake the nost of that.

And so |I'minterested to hear what you have to say, and |’

Lutz & Company, Inc.
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pass that on to M. Farr. Thank you.

ERI C LAURI TZEN: Thank you, Alec. 1'd like to call on David
Fouk, from USDA, and follow ng David, Virginia Guznan.

DAVID FOUK: Good norning. |It's a pleasure to be here. W
were not originally schedul ed on the program | don't think, but we have a
few things we wanted to tell you. W’'re not trying to tell you how to
spend your noney. W just want to informyou about a few things.

My nane is David Fouk. |1'mwth the Ri sk Managenent Agency as
part of USDA, and we're housed in Kansas City. W're part of
headquarters, but we're actually in Kansas City. W've been operating
under a new | egi sl ative package for the last two years.

In 2000 the Agricultural Ri sk Protection Act was passed, and
it changed things quite a big risk managenent wi se. Wiat we are doing in
California right nowis over the past year we have solicited input from
universities, fromprivate individuals, for research projects to enhance
or make people nore aware of risk managenent and what it can actually do
for you.

W have been dealing with sonme university folks in Davis,
primarily, and we have two projects going there. Over the past -- |ike |
sai d, over the past year we have reviewed projects and we’'ve approved a
nunber of them Sone of them have not been approved, but we have two, and
one of themwe want to tal k about today.

And Virginia Guzman is going to briefly give you an idea on

Lutz & Company, Inc.
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what we do with the University of California, Davis; and it’'s a survey of
specialty crops producers, directed to them So thank you

VIRA NIA GUZMAN: Thank you. | just wanted to informyou
fol ks about a survey that we will be conducting, and this survey is very
important. | think it’'s very inportant to all specialty crop producers.
This survey will be used in the fornulation of risk managenent prograns
and policies in the future.

In the past we've had a | ot of risk managenent strategies
directed to the traditional field crops. And just as Secretary Lyons was
poi nting out, the specialty crop producer has not been as well-served in a
| ot of our risk managenment efforts.

And we want to devel op new prograns and new products that will
gi ve you better risk nmanagenent strategies. The only way we can do this
is by knowi ng what you need and what you want. And so in order to obtain
that information we're going to be sending out thirty-one thousand
guesti onnaires.

W hope a questionnaire will be sent to every single specialty
crop producer in California. California is very inportant in this area of
agricultural production, and that’'s why one of our areas of concentration
is California. |It's very inportant to us.

And what | would like to urge you to do is urge your
constituents and your nenbers, if you' re an organi zation w th nenbership,

is to urge themto conplete these questionnaires. These questionnaires
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are -- these are voluntary questionnaires. They are approxinmately four
pages.

There's about twenty-four questions and sone of themare quite
detai l ed, asking sone questions that a |ot of producers will consider very
personal. There's a lot of sales information in there, ranking the areas
that you consider areas of risk

Is it pest -- is the -- the highest level of risk. |Is it pest
managenent? 1Is it quarantine? Are you concerned nost about quarantine?
Are you concerned nost about water issues? Those are the kinds of
qguestions we're asking in this survey.

And the survey is voluntary and it is conpletely confidenti al
and we know that is very inportant to people when they're conpleting these
survey questionnaires. No one, no single producer will ever be identified
in any of the information that we will be using.

But we will be using all of this information to fornul ate
policies that will inpact you. And so the only people that can tell us
that, give us that infornmation are the specialty crop producers
thensel ves. So we urge you to assist us in this effort and to pronote
this effort in -- anbng your nenberships and constituents. Thank you

ERI C LAURI TZEN. Secretary.

SECRETARY LYONS: Virginia, just a quick coment -- | think
it's excellent that USDA's going out in the field. Just in this audience

today we have two excellent organizations that I'd really stress the USDA
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to work wth.

One is the Gowers Shippers Association here locally, and
al so, Western Growers Association. They have a close contact with the
peopl e that produce nmany of the specialty crops that we're tal ki ng about.
| woul d encourage USDA to neet with their |eadership.

ERI C LAURI TZEN: Ckay. Next up we have Stan |lversen
Presi dent of Suncrest Nurseries, and 1'd like to have Ji m Bogart on deck,
from Gowers Shippers Association. And just a note, in case you haven't
noticed, there is coffee and fruit and fresh vegetables grown locally, if
anybody wants to help thenselves. M. lversen

STAN | VERSEN: Thank you very nuch. As he nentioned, |I'm Stan
I versen, with Suncrest Nurseries in Watsonville. W' re wholesale
contai ner growers of nursery stock, and |'mhere to represent CAN,
California Association of Nurserynen and to |l et you know what sone of
their ideas are on this block grant disbursal

The main priority in -- for the nursery industry is the inpact
of pests that we’ ve experienced recently, and notably the gl assy-w nged
shar pshooter and the red inported fire ants and who knows what el se.
Efforts need to be nmade to greatly enhance pest exclusion capability, and
CDFA could do this to the benefit of nurseries.

Research needs to be done to discover new and nore effective
nmet hods to exclude pests from California, and al so, a protocol needs to be

established for working with all agencies, ag conm ssioners, the
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uni versity, farm advisors, CDFA and industry to make known new pest
di scoveries and systematically performan assessnent to determne their
potential -- excuse ne -- inpact.

A third point is to reestablish the grid system which was put
into effect when we cl osed border stations, for excluding pests from
California. Sonme of these border stations were opened up on a seasona
basis and the grid systemwas let go at that tine.

We believe that we should reestablish the grid systemfor
di scovering pests, and also, it'd be helpful if we had both the border
stations and the grid system More specifically, we need possibly a
reestabl i shnment of the Nursery Inspection Program which was in place at
one tinme, which took place | think twice a year

Al'l whol esal e nurseries were inspected for pests by the county
ag conmissioner. They bore one-third of the cost, the industry bore a
third and the state bore a third. This has been let go and nmany nurseries
don't get this type of inspection. | can say for nyself that | see Dave
Moel l er’s people rather frequently, so that we're possibly an exception to
the rule.

On another level, we need to give financial assistance to
growers who have been inpacted by pest infestations, notably in Southern
California, where the nurseries in that area, and especially the
whol esal ers, have been subject to quarantine for the glassy-w nged

shar pshooter and the red inported fire ant, and they' ve had to spend a
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significant anount of noney to control these pests.

Finally, a cost-sharing programto assist growers establish
nore environnentally friendly growi ng practices, and we have one nursery
locally and in Southern California, EIl Mddeno Gardens, that received an
| PMinnovator award for their work to reduce water runoff and pesticide --
reduce pesticide use, as well.

So a nethod to encourage nurseries to instill -- install
simlar systens and practices to help defray costs would be greatly
beneficial to the industry. So that’'s what | have to say. Thank you

ERI C LAURI TZEN: Thanks. Jim Bogart, President of Gowers
Shi ppers Association of California, or Central California. Follow ng him
will be David G 1.

JI M BOGART: Good norning, M. Secretary, everyone. M nane
is JimBogart. |'mthe President and General Counsel of the Gowers
Shi ppers Association of Central California. W represent several hundred
growers, shippers, packers, processors, other businesses and entities
affiliated with or connected to the agricultural industry here in the
Central Coast, specifically in Monterey, Santa Cruz and San Benito
counti es.

W appreciate the opportunity to testify here today and offer
sonme suggestions on the disbursenment of sone of these block grant nonies
And I'mhere to tell you that we are supportive of any effort that wll

provi de wel | -deserved support to producers of California fruits and
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veget abl es, especially here in the Central Coast region

Whi |l e our reconmendations are not commodity-specific, in sonme
respects they're geographically specific. So | would like to call your
attention to that, because that m ght be sonething a little different than
you may be hearing from sone ot her speakers.

But mainly, we're here to propose bl ock grant noni es be
distributed in five distinct areas. First is agricultural research
second, agricultural education, third, nutrition policy consuner
education, fourth, food safety programs, and fifth, marketing and
pronotion of California fruits and veget abl es.

I"mgoing to focus on the first two. And by the way, | did
prepare witten remarks. So I'mgoing to zip through a lot of this stuff,
but you do have witten renmarks for your review later on. But
agricultural research, G owers Shippers strongly supports policies and
prograns designed to increase and inprove agricultural research

Al t hough nmuch of what we support is consistent with other
recomendati ons you nmay have heard, there is one uni que reconmendati on
that we'd like to offer. In the spirit of thinking outside the box, we
encourage you to consider distributing avail able bl ock grants funds based
wholly or in part by geography or region, or perhaps even by way of
regi onal production val ue.

By way of exanple, a coalition has been working with

| egi sl ators, including Congressnan Farr, especially Senator Bruce
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McPherson, and nore recently Assenbly Menber Sinon Salinas, along with
Mont erey County Supervi sor, Judy Pennycook, to |locate a University of
California Agricultural Research and Education Center here in the Centra
Coast .

Bl ock grant funds dedicated to establishing a REC center here
on the Central Coast would be the single best investnment in our specialty
crops. And when | talk about the Central Coast production region |'m
tal ki ng about coastal areas all the way from Ventura up through San Mateo
counti es.

I lay out all my reasons for this request in ny paper, but I
want to highlight a couple of them There are sone coastal area
uni queness that should be considered. | nean, we have a clinmate here that
cannot be replicated anywhere el se.

There's unique and diverse cop mx. W face unique production
problens and we’'re a bell weather area for changing agricul tural issues.
It al so provides unique opportunities for partnershi ps between the
university, USDA and industry, and that is another reason

W have certain regional issues here that we feel can be
addressed and | ooked at with a research center that are laid out in ny
paper here. Industry support is widespread. In addition to Wstern
Growers Association, we have support fromevery single regiona
agricultural trade association fromVentura all the way up through Santa

Cruz. That's laid out in ny paper; and also, a lot of |local comunity
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support for this endeavor

And then | would Iike the Secretary to be aware that the
i ndustry here has been very supportive of research conducted outside our
area, and several organi zations, comobdity groups, contribute al nbst two
point seven nillion dollars ($2.7 million) per year fromthis area al one
toward research that’'s conducted in other areas that we think could best
be conducted here.

So we believe that an investnment in a REC for the Centra
Coast could be the single nost inportant investnent in specialty crops,
ultimately addressing a diversity of research and educational needs. W
are prepared to provide any information that may assist you in considering
this proposal

The second nmjor issue | want to touch upon is agricultura
education. W strongly support prograns that are designed to educate our
young people, and the many inportant contributions agriculture nakes to
our society. California Ag in the Cassroomis certainly a deserving

reci pi ent of sone of these grant nonies.

But nore specifically, I'd like to draw your attention to our
| ocal program here. Monterey County Agricultural Education, Inc., is a
nati onal |eader in successful, innovative ag literacy and awareness

prograns. The |eaders of this dynam c organi zation are unable to be
present here today, because at this nonment their wi dely-recognized Farm

Day Programis educating over two thousand third-grade students about the
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i mportance of agriculture over at the Mnterey Fairgrounds.

And they asked ne to invite you to attend their festivities.

It goes on this afternoon -- this norning and this afternoon. So if you
want to hightail it over to the fairgrounds and see the great work that
these folks do firsthand, |'d encourage you to do that.

But it’s an outstandi ng organi zation that nakes a very
val uabl e contribution to the education of our young people regarding the
i mportant contributions agriculture nakes. Wth respect to nutrition
policy and consuner education, we're very supportive of the Five A Day
Program

My comrents echo those of speakers that you will hear later on
today. So | will just say that we add our voice to theirs in calling for
support for Five A Day, as well as school nutrition prograns. And the
reasons for asking for grant nonies to be distributed to those prograns
are in ny paper here, and ny comments are very sinilar to those that you
will hear fromlater speakers

Food safety, we are very supportive of CDFA in the devel opnent
of a food safety program and verification process for fresh fruits and
vegetables. W believe in the goals of devel oping and i npl enenting food
safety training prograns for the industry and inpacted governnent
agenci es, and assisting the industry in devel oping and inpl enmenting
qual ity assurance prograns designed to ninimze the risks of microbia

cont anmi nati on.
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Finally, in the area of marketing and pronotion, we strongly
support the Buy California Program And to conclude, | just want to again
thank you for the opportunity to testify today. W're available to help
out in any way we can. Thank you.

ERI C LAURI TZEN: Thanks, M. Bogart.

We have David G111, and on deck would be Adele Pfister, an FFA
nmenber .

DAVID G LL: Good norning. M nane is David Gl fromRio
Farns, local farnming operation here. |'mhere on behalf of the Wstern

Growers Association. The Western Growers Association is an agricul tural
trade associ ati on whose nenbers grow, pack and ship a mgjority of the
fresh fruit and vegetables and nuts produced in California and Arizona.

On behal f of our nenbership, WGA appreciates the opportunity
to provide for consideration to the California Departnent of Food and
Agriculture the following conments and reconmendati ons for the
distribution of the sixty-four million dollars ($64 nillion).

WGA i s supportive of efforts to insure the long-termviability
and profitability of the fresh fruit and nut, vegetable industry. At a
time when the long -- when agricultural industry in Californiais
experiencing econonmic difficulties, the proper use of these block grants
will provide well-deserved support to growers of these products.

W believe that the block grant funding should go towards

prograns that will increase the consunption of fresh fruits and
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veget abl es. Thus, WGA reconmends the following. The Buy California, we
strongly support the Buy California Program and the proposed allocation
for Buy California.

5 A Day, WGA reconmends the allocation of five point two
mllion dollars ($5.2 million) of California s specialty crop block grants
to support the 5 A Day Program This program woul d provi de educationa
awar eness and narketing prograns on behal f of the produce industry.

The 5 A Day Program has a positive inpact on increasing fruit
and vegetabl e consunption over the last ten years. 5 A Day efforts have
i ncreased produce consunption by nearly half a serving a day. Today,
conbi ned annual supernarket and restaurant produce expenditures total
seventy-eight point three billion dollars ($78.3 billion).

It's estimated that in addition -- that the addition of just
one nore daily serving of fresh fruit or vegetabl es woul d add sevent een
billion dollars ($17 billion) in industry income. Wile 5 A Day efforts
al one did not cause consunption gains, they played a major role in the
result.

WGA proposes to utilize specialty crop block grant funds to
benefit California agriculture by focusing on intensive efforts to drive
fruit and vegetabl e consunption, through expended enphasis on 5 A Day
mar ket i ng, pronotion and awar eness strategies.

WGA believes that this wi se investnment of block grant nonies

inthe 5 A Day Programw |l increase fruit and vegetabl e consunpti on,
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strengt hening the agriculture econony of California, and pronote healthier
food choi ces for American consumers.

On the school nutrition program WGA reconmends the all ocation
of at least two million dollars ($2 mllion) for school nutrition
prograns. WGA believes that increased enphasis on school nutrition in the
formof school nutrition prograns is essential for the health of our
children.

Wth the know edge that eating habits | earned while in schoo
greatly inpacts an individual's eating habits throughout their life, it is
apparent that healthy nutrition nust be taught in school. According to
studi es, the nunber of overwei ght and obese Americans junped by 60%in the
‘90" s.

Education is a key tool to reverse this nunber, and sufficient
contribution of block grants nonies for school nutrition prograns woul d
hel p inplenent this vision. 1In addition, WGA is working with other groups
for developing pilot prograns to further the interest of school nutrition

The Departnent of Food and Agricultural Food Safety Program
the food safety -- food safety has al ways been of paranount concern for
Western Growers Association. As such, Western G owers recomends that one
mllion dollars ($1 nmillion) be spent on food safety prograns.

This funding will be used to explore the devel opnent of CDFA
food safety programverification process for fresh fruits, vegetables and

nuts. WGA believes in the goals of devel opi ng and i npl enenting food
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safety training prograns for the industry and inpacted governnent
agenci es, and assisting the industry in devel oping and inpl enmenting
qual ity assurance progranms designed to nminimze the risk of nicrobial
cont ami nati on.

Anot her programis school garden programs. Wstern G owers
requests five hundred thousand dollars ($500,000) to fund school garden
education prograns. W anticipate working with the California Fertilizer
Foundati on School Gardening Project and with the California Foundation for
Ag in the dassroomon this program

Thi s program woul d encourage schools to natch private funds
and establish worki ng gardens and nurseries within their schools. The
benefits of this programwould include instruction on cultivating and
mai nt ai ni ng gardens and nurseries, and increase awareness of health
benefits obtai ned by the consunption of nore fruits and veget abl es.

I n conclusion, WGA believes that the nost beneficial use of
the bl ock grant funds should attenpt to nove the needl e on consunption of
fresh fruits and vegetables in California. To that end, WGA is al so
working with other agricultural organizations to identify and support
other block grant funding projects that WA wi || support at future
Li st eni ng Sessi ons.

WGA strongly -- Western Growers Association strongly believes
that the block grant contributions to 5 A Day school nutrition prograns,

CDFA food safety progranms and school garden programs will benefit all
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Californians, and we strongly recommend those contributions.

Thank you on that issue, and | have another issue on -- just
on my owmn Ro Farns. | think another project that would be well worth
considering is a conversion of the byproducts from specialty crops, which
is an econonically -- which could be an econonically viable product.

Grant nonies would be provided to processors of specialty
crops who can generate an econonic nmarket for their byproducts or waste
materials. One such market could be the production of ethanol from waste
products or culls fromthe processing plants, or a dehydrated or a frozen
product.

It nust be an economically viable process that justifies a
capital expenditure. So | would say grant nonies up to five hundred
t housand dol |l ars ($500, 000) per applicant, to be used for qualified
proj ects that generate an econonically viable end product.

Speci al consideration should be given to co-generation
projects that not only create new narketabl e products, but utilize
exi sting power sources and save energy. Priority should be given to new
projects. This would stinulate new ideas on disposing of current waste
materials fromfood processing plants. Thank you

ERI C LAURI TZEN: Thank you, M. GII.

Adel e Pfister, and following Adele will be Susan du Verrier

ADELE PFISTER H. M nane's Adele Pfister, and |'m a senior

this year at North Salinas Hi gh School. | amour school’s FFA Chapter
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President, and through FFA | have | earned to invest and budget ny noney.
|"ve | earned problemsolving skills and how to gi ve successfu
presentations.

But nost of all through FFA | have | earned and had the
experience to see what the world of work is going to be like in ny future.
The California Ag Education and FFA prograns that | amin have hel ped ne
prepares for my future real world.

Through FFA | have been to Chapter Oficer Leadership
conpetitions, challenging parlianentarian conpetitions and nany
conferences that | have been able to cone back with skills that | can now
use in ny day to day life, such as, you know, being able to understand and
participate in a public debate, which nost kids can’t do at ny age, and
you know, being able to | earn how to increase ny FFA nenbership nunbers.

And but | know this goes for nmany other ag students across our
ten-school county, and | know that they would agree with ne, but while
we're not at conpetitions and conferences we are usually fund-raising all
the tine. W’'re either organizing for a new fund-rai ser or participating
i n anot her.

And we put a lot of our tinme into this fund-raising, and the
reason we have to do this is because many of our ag prograns do not have
enough noney for the equi pnent that they need. Sone of our schools do not
even have vehicles reliable enough to get themout of their county to

attend out-of-county activities, which you know, that’'s not pretty --
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that’s not good.

And so -- also, another thing is, we don’t have enough
teachi ng supplies for our ag nechanics, our ag wel ding and our ag science
lab classes. And so what | would Iike to say today is that | recommend
that a part of this noney go to the Ag Literacy Program endorsed by our
state legislators in the State Education Departnent, and maybe that some
of this noney go to high school ag departnents for the replacenent, repair
or purchase of equi pnent needed by the ag cl asses.

Thank you for letting me nake nmy statenent today.

ERIC LAURI TZEN: That's great. Wuld you |like to be a
noderator up here? Excellent presentation

Suzanne du Verrier, with Alisal Union H gh School District --
or School District.

SUZANNE DU VERRI ER:  Good norning. Thank you very nuch for
the opportunity to be here. Kind of feels Iike hone. | spent thirteen
years on a farmin Wsconsin. So it's really nice to cone back to a group
of people who care about the land and crops and peopl e.

I"mhere really wearing two different hats, although |I am
Director of Food Services and Purchasing for the Alisal Union Schoo
District, and I’'mglad to hear the comments about school nutrition
because obviously, that’'s where ny career and ny heart is.

And one of the reasons |'mhere is to talk about 5 A Day,

because our school district has been a grant awardee of 5 A Day noney for
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many, many years. And | have a handout for you. Sone of it's pretty pat
informati on that the National 5 A Day people asked ne to hand to you, but
| also have sonme of my own comments.

And |’ m hoping, also, that sone of our nmenus were attached to
that so that you could see exactly how rmuch produce the Alisal Union
School District offers their children on a nonthly basis. 1'd like to
start with letting you know that the Alisal Union School District was a
pilot programfor the Departnent of Health and Cancer Prevention in 1996.

And it was through the study that they did with our schoo
district and nei ghboring school districts, Salinas Cty, that we were able
to show that children actually felt as though they received nore produce
and fruits when they were in school than when they were at hone.

So that was a nice positive thing for schools, but it also
showed us that we needed to do nore education with the parents and to
intertwine whatever we do with children, that it needed to get into the
hone environnent. But the other thing that was significant to us is that
nost of the parents of the Alisal Union School District are mgrant
wor ker s

They work in your fields. They work in your sheds, and yet,
there was a real |ack of understandi ng what good nutrition was about. And
we felt as though that that was a real eye-opener to us. So just because
you handl e cabbage and carrots, doesn’t nean you really know what it does

for your body and how inportant it is.
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Since 1997, the Alisal District has received substantial grant
nmoney through the 5 A Day Nutrition Network to provide nutrition education
to the students of our district, and also to our parents. W work with
our English as a second | anguage parents.

W work with our migrant parents and we al so now work with our
new y-formed early chil dhood parents. And we actually have a registered
dietician, bilingual, who neets with these parents and gi ves them actua
nutrition courses, cooking denonstrations, et cetera.

W' ve also with our grant been able to hire two teachers who
are nutrition coaches who go into the classroom That's all they do, is
to teach nutrition education and physical activity, not physica
education, but physical activity, how they go hand in hand, teaching
different lifestyles and how to make sone heal t hy choi ces.

We have conducted cl asses for over four hundred parents and
over seven thousand students on an annual basis. Al of the education we
have provided, in a sense, is free advertisenent for the agricultura
community, because we are encouraging the consunption of nore fruit and
veget abl e, which provides nore sales of fruit and vegetabl es.

Qur district is also about to inplenent salad bars in all of
our elenmentary schools. Actually, we're kicking it off with one school, |
bel i eve, on Novenber 17'". W’ Il do another school as a pilot program and
by next year we hope to have el even school s having salad bars for the

el ementary school districts.
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And as you read our nmenus you will also notice that there is
an abundance of fruits and vegetables on our nmenus. | would like to share
just a little personal, wonderful story about a fifth-grade student naned
Eddi e. Last year he was working with one of our nutrition coaches for the
year.

And over the sumer on his own he | ost over twenty-one pounds,
and when he cane back to school and he saw the nutrition coach this year
he told themthe story that he used to |l ove to eat nothing but greasy
foods. And because of the encouragenent and the education that the
nutrition coach was able to give this little boy, he decided that he
wanted to eat nore fruits and veget abl es.

And I'"msorry | don’t have his letter with his words in front
of me for you, but those were his words. His biggest thing that he said
to ne that still always gives ne goose bunps when | repeat it is he says,
I now have friends, because as an obese little boy he didn't have friends.

He wasn't asked to participate in sports. He says he is now
pl ayi ng sports and he has friends. So | feel as though due to the nonies
that we received fromthe 5 A Day grant, it filtered right on down, and
boy, this really did touch a child in our I|ives.

And | think this is the inportant thing that we need to know,
is that we are touching children's lives and we need to continue touching
children's lives. And this little boy is on his way for maki ng healthy

choices for the rest of his life.
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The work our district has acconplished is not unique. There
are other agencies and departnments and statew de, nationally, who al so
conduct cl asses or outreach work. And without this noney for 5 A Day it
woul dn’t be possible to do it.

| also feel Ilike we need nore col |l aboration with the
agriculture industry. I'mglad to hear sone of you saying you support
nutrition educati on and you support different things for school |unch
Well, we need your support on a nore direct basis.

It would be great if you want to adopt us and work with us and
conme into the classroons. | will help you do that if you want to do that.
But we also need to have the funds available. So | inplore this panel to
pl ease nake sure that sonme of the nonies that you' re | ooking at does get
directed to the 5 A Day marketing prograns in the State of California.

And | would be glad to answer any questions at any tine.

did supply ny business card with that also, and | thank you very much for
this opportunity.

ERI C LAURI TZEN: Thanks very nuch for your conmments.

Basil. Basil MIls of MIIs, Inc., President and |oca
community leader. Following Basil will be Tom Nunes

BASIL MLLS: Good norning. |I'mBasil MIIs, President of
MI1Is, Incorporated, a grower, shipper of fresh vegetabl es headquartered
in Salinas, but we also ship out of other areas of California, the San

Joaquin Valley and I nperial Valley.
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I"mhere today to recommend to the Departnent of Food and
Agriculture that you allocate five point two mllion dollars (%$5.2
mllion) of California s specialty crop block grant to support the Produce
for Better Health Foundation's 5 A Day marketing prograns on behal f of the
produce industry of the State of California.

It’s been good to hear Growers Shippers, Wstern Gowers and
the el oquent |ady that just spoke in favor of this program |'ve been on
the National Board of 5 A Day since it went national in 1991, part of that
as a nenber of the California Iceberg Lettuce Comrission in the md-80"s.

W were involved in the program-- getting the programstarted
in California, which was a great benefit. The Produce for Better Health
Foundation since 1991 has pronoted the |ife-saving benefits of including
five to nine daily servings of fresh fruits and vegetables in the American
diet.

Working in partnership with the National Cancer Institute and
the Centers for Disease Control and Prevention and private health
organi zations, the foundation collaborates with nore than two thousand
heal th professionals on healthy eating education, reaches consuners in
thirty-five thousand supermarket outlets in the U S. and provides 5 A Day
prograns for local and state agencies, private organizations and
busi nesses throughout the United States.

5 A Day pronotions and nmarketing efforts with retai

super mar kets, food service organi zati ons, restaurants, hospitals and ot her
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institutions in California would have a positive effect on the econonic
health of the state's produce industry and a profound inpact on the
state’s econony.

We propose to utilize specialty crop block grant funds to
benefit California agriculture by focusing intensive efforts to drive
fruit and vegetabl e consunpti on through expanded enphasis on 5 A Day
mar ket i ng, pronotion and awar eness strategies.

A few of those strategies are to stinulate consunption of nore
daily servings of fruits and vegetables using specialty crop grant funds
to | everage additional dollars for greater inpact of the 5 A Day nessage;
focus on consuner marketing and outreach with point of purchase pronotions
directed to consunmers at retail outlets.

Target specific in-state audi ences for marketing, pronotion,
awareness initiatives to stinulate increased produce sal es; devel op and
i mpl ement school |unch salad bar programin California to provide the
state's young people with an increased variety of fruits and vegetables in
t he school |unch program

School food service directors know that children eat nore
fruits and vegetabl es when offered a salad bar. Expand a 5 A Day
community | eader training programin California to provide infornmation,
resources and training to assist individuals and community organi zati ons
in inplementing 5 A Day progranms for targeted populations in the state.

Investing a portion of the state's specialty crop grant in the
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5 A Day programis a very appropriate use of specialty crop block funds
for three additional reasons. One, 5 A Day pronotes all fruits and
veget abl es on a national basis.

California growers, packers, shippers and distributors sel
their product in a national, indeed, a global nmarket. And the 5 A Day
message maxi m zes the inpact of every dollar, assuring added value in
every pronotion, in every educational awareness strategy.

Two, 5 ADay is no stranger to California, as | nentioned
earlier. Gowers know and believe in the program The State of
California currently supports 5 A Day in its efforts to deliver the 5 A
Day health nessage to all Californians.

Nearly all state organizations and commodity boards
representing the produce industry support 5 A Day. The 5 A Day has a
hi story of partnerships. The Produce for Better Health Foundati on woul d
work with current 5 A Day activities in the State of California

In closing, we urge your thoughtful consideration of our
request. W support an allocation of five point two million (5.2 nmillion)
for the 5 A Day for Better Health Programas an investnent in the health
and future of California agriculture.

It is investnment in a statew de pronotion and educationa
awareness initiative that will drive fruit and vegetabl e consunpti ons,

i mprove the economic health of the California fruit and vegetabl e

i ndustry, help Anericans nationw de nake heal thi er food choices, and over
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time, reduce healthcare costs for illnesses related to diet and nutrition

Thank you for this opportunity to be with you today.

SECRETARY LYONS: |I'mgoing to interrupt just for a second.
Suzanne and Basil and Jim would it be possible to get an exanple of a
pilot project in one of the schools and what that costs, say, for a year?
I"d like to request a copy of such information.

I"mnot sure who would handle that in 5 A Day, but an actua
exanpl e of what school x would need to run a good pilot project. | would
like to have that if | could.

SUZANNE DU VERRIER Can | ask for sone clarification? Are
you tal ki ng about specifically nutrition education in the classroons?

SECRETARY LYONS: How about if | just |eave that up to you.

was | ooking for nore of an actual pilot project with a school food service

proj ect.

SUZANNE DU VERRIER | can do nore than that.

SECRETARY LYONS: kay. If you can work with Jimand Western
Growers, give ne an exanple, 1'd like to see that; what a pilot project

like that would cost. Thank you

ERI C LAURI TZEN: Next up, Tom Nunes, the Nunes Conpany.

TOM NUNES: | don't have a testinobny to nake, but |’'m sending
it witten.

ERI C LAURI TZEN: Ckay. Thank you.

Next up would be Steve Collins, from Ccean Mst, and foll ow ng
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Steve -- Steve, go ahead.

STEVE COLLINS: Al right. Thank you very nuch. Good
nmorning. It’'s a pleasure to be here before you today. M nane is Steve
Collins. |’mVice-President of Ccean Mst Farns in Castroville. W farm
approxi mately sixteen thousand acres in California and Arizona, and |'m
here today al so to support the 5 A Day Program

W al so recomend that five point two million dollars (%$5.2
mllion) of the California specialty crop block grant go to Produce for
Better Health Foundation 5 A Day Program | had many of the sane tal king
points that Basil did. So | have very rapidly gone through and scratched
about 60% of mny prepared comments.

However, | added a few at the end, so if you'll bear with nme
for just a nonent. By the way, Eric, I1'd like to say |’'ve never seen you
inatie, and you're styling quite well today.

(Laughter)

STEVE COLLINS: | would like to spend part of ny tine today
telling you why Ccean M st Farns does indeed support the 5 A Day Program
W believe it’'s a good investnent in the State of California and a good
use of these specialty crop funds.

The 5 A Day Program s inpact on driving fruit and vegetable
consunption for the last ten years, indeed, | think has been quite
auspi ci ous. Anericans have consuned greater daily quantities of fruits

and vegetabl es than ever before, and the foundation efforts have raised

Lutz & Company, Inc.
(626) 303-1113



10

11

12

13

14

15

16

17

18

19

20

21

22

23

awareness of eating five daily servings of fruits and vegetables, from 8%
in ‘91 to 29%in 1999, according to the latest statistics.

While the results are indeed i npressive, we also realize that
fruits and vegetables are sinply one of nany choices that consuners have
on a daily basis. Every day the 5 A Day conpetes with attention for foods
and advertising that sinmply dwarf the budget of that organization

No amount of funds that the foundation would ever have
avai |l abl e can conpete directly with the dollars spent by food, beverage,
fast food, that sort of thing. But w thout the additional funds |everage
the resources and drive the nessage home, consuners can sinply bypass the
produce departnent.

The foundation proposes to utilize these specialty crop bl ock
grants to benefit California agriculture by focusing on intensive efforts
to drive fruit and vegetabl e consunption through expanded enphasis on 5 A
Day narketing, pronotion and awareness strategies.

Investing a portion of the state's specialty crop grant in the
5 A Day Programis very appropriate, really for a couple of reasons. One,
5 A Day pronpotes fruits and vegetabl es on a national basis, as Basi
indicated. California growers, packers and shippers sell our product in
California, but also nationally and even internationally.

Dedicating 10% or five point two mllion (5.2 million) is a
way to maximze the inpact of these dollars that are spent.

Secondly, 5 A Day is certainly no stranger to California. The
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growers here know and believe in the program The State of California
currently supports 5 A Day inits efforts to deliver the health nessage to
all Californians. Nearly all state organizations and comodity boards
representing the produce industry in this state support 5 A Day.

In closing on that specific point, | do urge you to consider
five point two nmillion dollars ($5.2 nmillion) of this nmoney be spent on
that particul ar venue.

Secondly, 1'd like to speak just for a nonent -- and quite
frankly, | don't have a dollar anpbunt in nmind -- but | think nost of the
growers in this roomwould agree with ne that specific offshore and
foreign conpetition is hurting California agriculture significantly.

W' re not afraid of conpetition. Quite frankly, it’s what we
do. W are probably the one industry that spends significant dollars
wi t hout havi ng any guarantee of return in the specialty crop industry. W
recei ve no subsidies or anything like that.

We put our noney in the ground. W grow our crop, we harvest
it and then we sell it at whatever the narket may be at that specific
point intinme. But I'd like to tell you just briefly about a little -- a
story about a conpany that has been significantly wounded by offshore
conpetition.

There's a packing conpany in Castroville, nost of you have
heard of it, that’'s going bankrupt. The reason it’'s going bankrupt is

because the Spani sh conpetition subsidizes 70% of the cost of production
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and shi pping of that product over to the United States.

When they can send a commodity from Spain with an FOB hal f of
what it costs us to produce here, including shipping, there's a serious
probleminvolved with that. | think it’'s an awareness that the USDA and
others nust have that California agriculture is willing to conpete, but
there has to be answers as to how we conpete on a |evel playing field.

So | just wanted to bring that to your awareness today. Al
crops are affected by this. |It's not just California produce. Cotton is
having its fanny kicked by countries outside of here. | think you re well
aware of the problens and the issues in the cotton industry.

The Washi ngton appl e peopl e are bei ng devastated by China.
Garlic is no longer a product that will be affiliated with Glroy in the
years to cone. |It’'s being devastated by China. A level playing field is
all we're asking for, and | think it's sonething that our Legislature and
our regulators need to take a look at. So when | had an opportunity and a
forum | thought 1'd take an advantage to bring that up

Lastly, on the education issue, |I'man alumus of the
California Ag Leadership Program |It’s an outstanding program There are
ni ne hundred of us that are floating around the State of California, and
sonme of us are in the Legislature in Washington. Sone of us are in the
Legi sl ature in Sacranento.

It’s an outstanding program and this is an industry that is

in constant need of | eadership, of people training to nove up into the
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| eadership ranks within our roles. It costs forty-five thousand dollars
($45,000) to fund a two-year educational programfor a nenber of the
California Ag Leadership Program

At any point intime there's thirty people going through the
programon an annual basis. It’'s two hundred and fifty thousand
(%250, 000) to fully endow a pernmanent seat in that. And | would ask you
to seriously consider doing sonething like that. |If you cannot
permanently endow a seat, certainly forty-five or fifty thousand dollars
($44-50,000) to fund one of the positions would be nost hel pful

Wth that, | have concluded ny remarks. |f you have any
questions, |'d be happy to answer them Oherwise, |I'lIl take a seat and
| et the next person cone up. GCkay. Thank you

ERI C LAURI TZEN: Thank you, Steve. W'’ve got a couple of
maybes. Bill Ransey, did you have any -- want to nake sone conments?
Following him | don't know if Brett Harrell, from Nunes Conpany wants to
speak, or if that's covered in witten form as well.

BILL RAMBEY: First off, Bill, Valerie, Vanessa and all your
staff, welcone to Salinas and thank you for coning and listening to us.
You know, the comon thread |I'’mhearing -- and by the way, |I'ma nenber of
the State Board of Food and Agriculture in California, and we’'re appointed
by the Governor of California to serve on this Board.

And it’'s an honor to do it. It’s an honor to have the

Secretary cone to our area and listen to us. And what | heard this
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norni ng, the conmon thread and theme, is education. |It's a 5 A Day
Program It's a nutrition program presented by the young lady at Alisa
School

It’s the education programfromthe young | ady who canme from
North Hi gh and the FFA Program The common thread here is education and
health. Certainly, if you eat nore vegetables, we all knowit’'s going to
be healthier for us and our families and al so reduce the cost of nedicine
t hroughout the country because you're going to be healthy -- healthier

It’'s interesting, when we were tal ki ng about this l[ast night
we realized that if we are successful in spreading this noney
appropriately across California, we have the opportunity to perpetuate
this program over tine.

Between the State of California and the Governor, and in the
case of Ann Veneman, who's the Secretary of Agriculture, we have a uni que
opportunity here to put our best foot forward on behal f of all of
agriculture in California, and in the process, hopefully perpetuate the
funds necessary to continue such programs. Thanks again, Bill, for
com ng.

ERI C LAURI TZEN: Thank you, M. Ransey.

Did Brett Harrell want to cone up? |Is he here with Nunes
Company? | guess that’'ll be handled. And just for the record, the
written coments should probably be in by the first of Novenmber. They're

working on a pretty tight tinme schedule here for naking some decisions.
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So if you do have witten comrents |I'd urge you to get themto
the Departnment as quickly as possible. Any questions about that tinng
probably could be directed to Vanessa i f anybody has a question

Steve Mclntyre. Steve's with Monterey Pacific, President of
Mont erey Pacific.

STEVE Mclntyre: Thank you for the opportunity, M. Secretary,
and others to speak to you today. As Eric nentioned, |I'm President of
Monterey Pacific. We farmprem umw ne grapes here in the Central Coast.
I"mal so a board nenber of the California Association of Wne G ape
Growers, and we will be preparing text that should be to you shortly
regardi ng our views on how this noney shoul d be spent.

| think it’s interesting what we’ve heard about the 5 A Day
Program | think the wine industry would strongly support that. 1 also

think that secretly we hope that the USDA m ght soneday include wine as a

food group, but seriously speaking, | do think education is inportant.
| think our organization thinks education is inmportant. It
was neat to see the FFA people here today. | think FFA, 4-H, ag

| eadership, are all great places where bl ock noney can be spent. But nore
importantly, today | would like to see a considerabl e anmount of noney
pl aced towards exotic pest exclusion

M. lverson tal ked about the nursery industry hardships that
have been endured because of exotic pests, not just the glassy-w nged

shar pshoot er, which of course inpacts ny industry. But |I think we need to
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revi ew exotic pest exclusion policies, specifically the rating system

I think that the pest rating system needs to be gone over and

adapted to present day agriculture. | think that a | ot of what happens
there is outdated. | also think that the nursery industry, that there
shoul d be specific -- additional and specific treatnents, additiona

treatment protocol for themto help them especially the nurseries in
Southern California that are in fact enduring hardshi p because of the
exotic pests.

And | think that containnent efforts, specifically in Kern
County, should be funded because that’s the line in the sand. That's the
line in the sand that's been drawn. |f we can contain it there, that
speaks well for the rest of the state, and this is a cross-comodity
i ssue.

This is not just specific to wine grapes. W’ve got to get
that nmessage out. | think that containment is the only hope we have
because the next step would be to put sone noney towards additiona
research because we don't have a cure for it. So that’'s inportant to
several industries.

I think that there should be additional funding for the
counties during this glassy-w nged sharpshooter battle. It’'s been very
apparent fromny standpoint as current Chairman of the Central Coast Task
Force for Pierce's Disease that there's an adequate funding for county ag

commi ssioners to do their job with exclusion and contai nnent.
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And finally, | would like to see additional nonies being spent
fromthese grants for sustain-ability. | think that's a place where
California, of course, has and will continue to shine; and I thank you for
this opportunity.

ERIC LAURITZEN. W're at a point where we could just take a
fifteen-m nute break and we’'ll conme back. W have about el even nore
speakers. |f anybody’'s put a question nmark as a possi bl e speaker and
they'd like to clarify that, come see ne. Thanks.

(Recess at 10:10 a.m, until 10:28 a.m)

SECRETARY LYONS: If | could just interrupt the group for a
mnute, | have a good friend and a visitor fromMiine. | don't knowif
he’'s here visiting or spying, but 1'd like to introduce Conm ssi oner Bob
Spear fromthe Maine Departnent of Agriculture.

BOB SPEAR: Thank you, Bill. This is a surprise to Bill, but
| have a group of farners who are touring California out here, and who
started in L. A, cane up through Bakersfield and into San Luis Obispo,
will end up in San Francisco and the Napa Vall ey.

When we said we're conming to the Ag Conmissioner’'s Ofice,
they said that it’'s holding a hearing here today on sone noney and

started asking questions. They said the secretary was here, and | said,

yeah, | know what that's all about. |[|’'ve already done that.
So |'ve enjoyed working with Bill in this past couple of
years. And what's interesting, here we are, Maine, which is small in
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agriculture conpared to you people, but it’'s very interesting. W have a
lot in common. W have sat together, side-by-side, fighting for the same
t hi ngs agai nst sonme of our fellow states that | ook at things differently,
right Bill?

SECRETARY LYONS: That's right.

BOB SPEAR And it's very interesting that we both in this
bl ock grant noney that you're tal king about today was based on specialty
crops, and that's what is in Maine. Al our crops are considered
specialty crops.

So it was inportant to us, but it was a |lot | ess noney than
what California has to grapple with here. Fromour touring through the
state today, we can see why you have a | ot bigger share of that noney,
Bill.

SECRETARY LYONS: Bob and |, have gotten to know each ot her
just in the last few years at sone of the national conventions, and we
find ourselves on the sane side of the fence in -- especially on specialty
crops and i ssues.

| think one of our biggest advantages; we're both starting to
learn that midwestern drawl so that when we talk, and they think that
we're fromthe Mdwest. But no, |’'ve enjoyed our relationship, Bob. |
Wi sh your group -- | see themin the back, are enjoying sunny California.

FROM AUDI ENCE: W are.

SECRETARY LYONS: It's like this every day here.
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(Laughter)

SECRETARY LYONS: Thanks, Bob, for stopping by and good | uck
i n di sbursing your funds.

BOB SPEARS: Yes. Let ne know how you do it and we'll --

SECRETARY LYONS: Well, if |I have any extra |I'll send them --

BOB SPEARS: Yeah, go ahead.

(Laughter)

SECRETARY LYONS: Thanks agai n, Bob.

Maybe just another quick comrent. We've talked a little about
this NFACT coalition that we forned. Actually, Bob is part of a brand new
group called the Eggplant Caucus, and that's a group fromthe northeast
who are also trying to deal with specialty crop issues.

Now, NFACT and the Eggpl ant Caucus are trying to get together
on a nunber of different issues. There's going to be sone exciting
things, hopefully, in the next six to ten nonths regarding the farmbill.

Here you go, Eric. Thanks again, Bob, and you guys have a
safe trip up and down the valley here and the coast.

BOB SPEARS: W appreciate it.

SECRETARY LYONS: Oh, hey, no problem |In fact, take sone of
that California fruit with you, okay?

ERI C LAURI TZEN: Thanks, Bill. Ckay.

Next speaker up, Chris Bunn, the President of Monterey County

Farm Bureau. Following Chris, would be John D Arrigo, President of
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D Arrigo Brothers.

CHRI'S BUNN: Thank you, Secretary, for your tinme, and Panel,
also. My nane is Chris Bunn. |'ma farmer here, third generation, and |
amaffiliated with the Farm Bureau and |1'd |ike to just nake sone general
comrents from our perspective.

W have about five hundred voting nenbers here in the county
that are ranchers and farnmers, and they are very involved in the specialty
crops. | think we -- Eric, am| correct, about eighty plus specialty
crops are we here. And we really want to reenphasize the ideas and the
support for your grant -- block grant nonies for research, as well as
educati on.

The research center is sonmething that we’'ve all been working
on for nmany years here, and | think we see a place for that; very, very
i mportant for the Central Coast, not just for the Monterey County. And |
want to highlight ag education. | see so nuch with the next generation.

As we get a little bit older, we see how fast that next
generation is coming up, and they are com ng up quick, folks, and we have
a different conposite of people here, a |lot of people who are our first
generation, people who have cone into this country, and they need to be
educat ed about ag, and especially the specialty crops.

| have sone personal experience with sone farmtour type
i ssues here locally, and |'mjust baffled by speaking to young peopl e who

are very wel |l -educated who have no idea, you know, what a seed does once
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it’s put in the ground or what a particular crop |ooks Iike.

It's great fun to have people identify the local crops here
and they tell you that, you know, broccoli is lettuce and celery is
squash, and it's just -- it’'s amazing. So | would really, really
hi ghli ght any kind of funds for ag education, and of course, this ag
research center.

Sonmething that's a little bit of a stretch here, but | want to
throwit out if |I can, because | think it's really critical. It's the
area of environnmental concerns. W have a county here that is a rea
jewel of a county environnentally, but is also a jewel agriculturally, and
we have real -- a lot of tension here and a | ot of governnent overlay in
making it difficult restricting farmers to farm here.

And we would |ike assistance, and | don’t think it's big
nmoney, but | think if we could have sone seed noney that could be given to
sonme of the organizations that are worki ng here, such as the Farm Bureau
Growers Shippers, Western Growers, those groups having sonme oversee of
that nmoney to work in environnental areas.

We have -- the pesticide issue was nentioned by the vintners,
or the exotic pests, but there’'s a |lot of areas environnentally that are
af fecting our different groups in the farnm ng comunity here, and
specialty crops. Just one quick one | want to nention for our interests
for the Farm Bureau and |’ ve been involved in that.

It's a six-county coalition, our neighboring counties here in
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the Central Coast. W' ve gotten together to do a watershed managenent
pl ans, and working with the Monterey Bay Sanctuary, which is very nuch
highlighted in this area, and we are very concerned on kind of who
nmoni tors, who controls the water quality concerns, all these issues

And it basically boils down to nonies for people to do
fieldwork, to do these long-termnonitorings, and if it's -- and | think
the farmng conmunity would be a | ot nore cooperative if they knew they
had sone control over those people and not just had all sorts of
governnent entities comng out in their properties.

So maybe sone sort of seed noney to support these watershed
managenent groups that we started. W'’ve been working with the -- what is
it, NR-- howdo you say it? What's the acronymfor the -- say it? NRCS
They have been great.

They’' ve gotten a |l ot of hands-on with the farners over in the
Watsonville and Castroville area, and | think nore of that kind of work
woul d be really hel pful, and any kind of seed noney for snmall prograns for
nmoni toring and desi gni ng sonme of these watersheds would be very hel pful

But our big concern is that, and of course, education. W
really want to enphasi ze that, education in the classroomfor the next
generation. Thank you for your tine.

ERI C LAURI TZEN: kay. Thank you, Chris. kay. Secretary is
indicating that it would be helpful if you do have any sense about dollars

associated with any of the requests it’'ll help in the decision-maki ng
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process, even if they're estinmates at this tine.

So next, I'd like to call on John D Arrigo, fromD Arrigo
Brothers. Follow ng John will be Pat Hopper.

JOHN D ARRI GO Thank you. As Eric said, ny nane’s John
DArrigo. I'mwith DArrigo Brothers Conpany of California. M famly's
been in the industry since 1923, and we’'ve got operations in Lodi over on
the Westside, also in Inperial Valley and a few other plots in California.

My point’s sinple and it relates to research. | want to focus
on that for a noment. Al the points brought up are definitely inportant,
but there are currently eleven UC Research Centers in California, and this
region is the only major production region without a UC Research Center.

That’'s baffled ne nmy whole |ife. Regional production val ues
exceed five billion (5 billion) and it's nearly 20% of California's
production. To the point, in ny opinion the bugs are winning. The
di seases are winning. W need a research center.

Appl ying nore pesticides, fungicides, insecticides, and
fum gants clearly isn't the answer. Going organic isn't the answer. W
need a research center. | believe that investment in that center could be
the single nost inportant investnent in our specialty crops here. Thank
you.

SECRETARY LYONS: John, during the hearing there’'s been three
or four people that have nentioned the research center. Not being

completely famliar with it, is it nore than just a concept? | nean, is
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there groundwork that's already been laid with the UC systenf?

JOHN D ARRIGO  Yes. And -- okay. o ahead

ERI C LAURI TZEN.  Yeah, | can -- in fact, Steve Nation is here
fromthe university and he’'s planning to speak. And there’'s been a great
deal of effort and even sone sites |located and a variety of progress have
been nade, substantial progress has been nmade. So |'msure Steve wll
cover that.

Pat Hopper. Followi ng Pat would be Nancy Ranm Pat’'s with
the Artichoke Advi sory Board.

PAT HOPPER: Good norning. You can see ne?

(Laughter)

PAT HOPPER. |'mone of the culprits who put a question nark
as to whether or not | would nmake any coments, because | really didn't
know what was going to be said here today. | have no witten coments,
but | do have a feeling. And what |'’m hearing here today is very good,
but it’'s very general

5 ADay is a good program It’'s a general program Produce
for Better Health is also a good program but it’'s general. Wat |I'm
| ooking for is sonme noney given to individual commpdities to help them
pronote their very particular good things.

I amtired of hearing about Bubba's fat-burner pills.
Consuners out there buy them because they believe it. Wen they hear

t hi ngs about broccoli and lettuce, they hear, “may” |ower your
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chol esterol, “may” help you. Consuners are not dumb. They want to hear a
sure thing.

So all of the individuals’ compdities need to get the noney
to give themthe research so that they can cone back and say, hey,
artichokes | ower your bl ood chol esterol, artichokes nmake your |iver work

better. As a matter of fact, in the San Jose Mercury News yesterday |

read an ad, and it was called “First Call.”

Do you know what “First Call” was? It's a pill nade from
artichokes that'll prevent hangovers. Now, is that a narketing tool? |
want to say, artichokes prevent hangovers, and this is a proven fact. And
by the way, wine isn’'t one of ny food groups. So please do put sonething
in there for individual commodities. Thank you.

ERI C LAURI TZEN: Okay. Next up. Nancy Ranm with California
Strawberry Conmmi ssion, and following Nancy will be Barbara Meister.

NANCY RAMM  Good norning. |'m Nancy Ramm California
Strawberry Conmission. W are going to be subnitting witten testinony,
but we had several key points that | would like to read into the record.
The California Strawberry Conmi ssion supports the Ag | ssues Forum position
for allocation of funding made possible through the specialty crop bl ock
grant program

There are several areas that we feel would benefit specialty
crops within California, and are very appreciative to have the opportunity

to be heard on this very inportant issue. Primarily, the funding should
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support demand-oriented prograns to increase denmand for California's
specialty crops.

Firstly, the Buy California Program CGovernor Davis has
al ready earmarked twelve million (12 million) fromthe bl ock grant funds
for the Buy California Program However, we want to continue to enphasize
the i nmportance of supporting this new program

Pl ease insure that the funds are indeed funneled to that
program Secondly, demand-oriented grant program This program woul d be
nodel ed after the successful Federal Market Access Program NAP.

The program woul d encourage i ndustries to focus on neasurably
i ncreasing demand for individual commpdities within the United States,
t hrough prograns that notivate the trade to carry, pronote and adverti se
California specialty crops nore often than that, and notivate custoners to
buy said products nore often

This programwould help California farnmers overcone the
i nherently high cost of farnming in California and conpete on an even nore
even footing with the | ower-cost donestic and international producers. It
is recomended that twenty-five nmillion (25 nillion) be considered for
this program

And |l astly, food safety program support. Wstern G owers
Association is supporting funding for food safety prograns in California.
W agree that food safety is a high priority for our industry. However,

we strongly support grant funding or reinbursenment directly to the
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California Strawberry Comnission for the food safety programwe devel oped,
funded solely by California strawberry growers and shi ppers.

W initiated a food safety programfor California strawoerry
growers, shippers and processors in 1996. Over the past several years we
have continued to refine this program add conponents and work w th CDHS
di vision of CDFA to insure the programrenains on the cutting edge of
energi ng food safety concerns.

Since we are a public entity, our programserved as a nodel
and was made available to all other commodities within California,
nationally and internationally. The California Strawberry Comm ssion
t hrough grower assessnents is paid over two hundred thousand (200, 000) in
mat eri al and educational prograns from 1996 through 2001

Thi s does not include personnel hired by the Comni ssion to
adm ni ster the program and work within the produce industry and public
health comunity. Total comitnent to food safety prograns and education
has resulted in expenditures exceeding five hundred t housand (500, 000).

The Strawberry Commission would |ike to receive a grant to
of fset the five hundred thousand (500, 000) expenditures it has incurred to
date, to allow continued educati on and devel opnent in the food safety
arena for California strawberries.

In return, we would provide quantifiable results of the food
safety program materials, copies of requests from other organi zati ons and

anyt hi ng el se necessary. Thank you very much for your continuing support
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of these prograns and to allow us to speak here today. Thank you

ERI C LAURI TZEN: Thank you very nuch.

Next up, Barbara Meister. Following Barbara is Brian Leahy.

BARBARA MEI STER: Good norning. M nane is Barbara Meister.
|"mhere today wearing two hats, but primarily one. One of ny hats is |I'm
on the Board of Directors for the Community Alliance with Fam |y Farners.
| represent the Central Coast Chapter to that state organization

But the prinmary hat |’'mwearing today is |'mpart of a start-
up conpany called Anerica Fresh, and what we are doing is building
infrastructure for local food distribution direct fromsmall-scale growers
directly to high-end restaurants. W work with about twelve growers in
Santa Cruz, Mnterey and San Benito counties, serving about forty
restaurants in the San Francisco Bay area and six specialty retail produce
buyers.

For us, specialty crops neans heirloomvarieties organic
produce, those very unique, intricate, delicate type of itens you find at
a high-end restaurant that you won't necessarily see growing on a |arge-
scale farm but yet, snall-scale growers have the advantage and the
opportunity to focus on new, innovative crops.

And thus, we are in the business of providing the
infrastructure for themto access those specialty markets, primarily, the
restaurant culinary industry. Snall-scale growers in this county in this

regi on, as Conmi ssioner Moeller pointed out in his opening remarks, are a
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viabl e and growi ng sector of agriculture here in the heart of California
agriculture

And what we are focused on is hel ping those growers attain
their conpetitive advantage, which is innovation, freshness, and flavor
and that’'s what chefs in the culinary industry demand. That narket, the
restaurant, food service nmarket, has been growing at a rate of 5. 5%
annual |y since ‘96.

That’'s higher than the retail produce nmarkets, or retai
sector of 3.5%growh. And alnopbst half of our neals are eaten away from
hone. So this restaurant industry, food service sector provides a great
opportunity for snall-scale growers to access that narket.

However, in order for growers of this scale and specialty to
t ake advantage of those opportunities requires an investnment in that
sector to bolster their position and their conpetitive advantage. And you
have this wonderful opportunity to make an investnent into the small -
scal e, organic food sector in the State of California.

I want to focus just three recommendati ons, and these are
based on what you'll be hearing about fromBrian, a conposite of ideas
that have been put together by the Community Alliance of Fami|ly Farners
and Coalition with other groups called the Fair Share Plan, to focus
specifically on this sector of agriculture.

Three points that | want to highlight fromour perspective as

a conpany working to bolster the sector. First is to focus about eight
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hundred t housand dol I ars ($800, 000) in research and devel opnent, market
devel opnent of snmll-scale crops, specialty crops, and putting that noney
through an existing infrastructure at the University of California, Davis,
the Small Farm Program

That has been working primarily with small-scale growers and
uniquely with inmgrant farnmers. Excuse ne. Secondly, investnents in
techni cal assistance for organic farmng systens. Oganic farnmers have
been pioneering with absolutely little to no investnent into the research
and sci ence behind that sector of agriculture.

It is a growing narket and a primary opportunity for small -
scale growers. To our custoners, they’'re buying organi c produce not
necessarily because it’'s organic per se, but because they are perceiving
it as a higher quality product, and thus, that again, as | said, is an
advantage for the snall-scale organic growers to access that high-end
mar ket .

I would encourage a one nillion dollar ($1 nmillion) investnent
t hrough, again, existing infrastructure, the University of California
Sust ai nabl e Agricul ture Research Education Programat UC Davis. They’'ve
just begun with sone foundation dollars, which is very tenporary noney, to
invest in farmextension advisors. |'d like to see that dollars nmatched
with funding fromthis block grant.

Third, the Buy California canpai gn we’'ve been hearing about,

I"d like to see at least a portion of those dollars, if indeed you're
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going to be focusing on that, to be focused on a Buy California direct,
direct fromsnall-scale growers either at farmstands or farnmers’ narkets
or through CSAs.

And al so, that would be focused at consumers, but also at
institutional food buyers, school |unch prograns as we’'ve heard about this
norni ng, and of course, fromour self-interest, restaurants and chefs to
buy direct fromsmall-scal e growers.

These are cash nmarkets and as we all know, cash flowis king
when it cones to snall businesses and keeping these farners viable. Even
on a large-scale farmbusiness, |'msure sone -- nost of you would agree
that cash is king in this case. Direct narketing provides that source of
econom c viability.

So in closing I just want to echo again the issues and itens
t hat Conmi ssi oner Moel ler brought up in his earlier remarks about the
needs of snall-scale growers and the opportunities that they have for
direct marketing, and he also nentioned agri-tourismand the opportunities
for conmunity-based nmarketing, |ocal nmarketing, as our conpany is focused
on.

The small farmand organic sector is viable in this state and
is growing, and there is growi ng consuner awareness and interest in
supporting that sector of agriculture. |Its needs, however, are unique
fromlarge-scale agriculture. Both sectors need recognition, and in this

case |'m advocating for a very focused and deserving investnent in small -
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scal e and organic food sector. Thank you very nuch.

SECRETARY LYONS: What was the dollar anmount for your third
reconmendati on?

BARBARA MEISTER. Ch, |I'msorry, one nillion dollars ($1
mllion) for its focus on the direct portion of the Buy California
pronotion. Thanks.

ERI C LAURI TZEN: Thank you, Barbara. Brian --

SECRETARY LYONS: | didn't want you to forget that.

(Laughter)

BARBARA MEI STER.  Thank you.

ERI C LAURI TZEN: Brian Leahy, followed by Sam Ear nshaw.

BRI AN LEAHY: Excuse ne. |'mBrian Leahy. |'mthe President
of California Certified Organic Farners. | have to say it’s nice to be
here tal ki ng about specialty crops. Wen | first started grow ng organic
I think it was considered a subversive conspiracy, and now we're actually
part of the nmai nstream

We, CCOF, has about a thousand nenbers, everything from sone
of the largest agricultural entities in the state to the -- many of the
smal lest. W are representative of California agriculture in that nost of
our nenbership are snall producers

Most of our own revenue cones froma handful of very large
producers. W have three hundred and fifty crops in California. W

represent three hundred and fifty different crops, nost of themspecialty
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crops, but we also have grains. | was a rice producer. Rice is very big
in our program

And this thousand -- ny thousand nmenbers, | get called all the
time now and they all have pretty nuch the sane concern. They can’'t nake
a living farnm ng these days, and when you boil it down there's -- it all
conmes to one basic or maybe two basic facts.

One is they' ' re paying too nmuch for their inputs and they're
not receiving enough for their goods. | happen to farmwith a nman who had
gone organic in 1967, but just really was into a biol ogi cal -based
agriculture, and he broke -- he's broken out of that treadmll.

And what he’s done is his input costs are about a fourth of
hi s nei ghbors and he gets a prenmi umwhen he sells. And that's what it's
really all about. |It’'s about figuring howto produce this food at the
| owest prices, and what biological agriculture is about is using nature,
you know, if you buy seed, if you grow your own seed for your fertilizer,
that's -- instead of buying off farminput, or keeping that noney in the
farm ng comunity.

Those are the kind of solutions that we need and that’s sone
of -- in our Fair Share Plan that we will give you, that’'s what we were
trying to address, was, how are we going to get farners to be able to
produce at a lower price, or have to spend less to produce the sane, and
that’s what we’'ve done.

And then how are we going to get a fairer price for this, and
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sonetines that fairer price is going to be farming -- or selling direct.
Farners’ markets are an incredible institution. You know, | have apple
producers that are selling apples for a dollar fifty ($1.50) a pound and
they're keeping a dollar forty-eight ($1.48) of it.

You know, if they're selling through retail they're lucky to
keep twenty-five, thirty cents of that. And also, we need to reeducate
our children, you know. Qur conpetition, the nouth entertai nnent, you
know, the junk food, they' re spending billions of dollars to get us to eat
nout h entertai nnent.

What we need to do is get our children to realize that if they
eat an apple, not only is it just as refreshing or nore refreshing than
that coke, but it’'s actually good for their body. It’'s not harnful. And
you know, obesity is a mmjor problemin our children today.

And it’'s because we're -- we are not conpeting against the
other -- the nouth entertainment folk, and that’'s what we need to do. And
areally powerful way of doing that is the farmschools that's going on
| was on a panel the other day with this grandnother that had gone to her
grandchil d's school first day, wanting to help.

Wal ked down to the school cafeteria, knew i nmedi ately what she
needed to do, and she hel ped formthe Berkel ey School Program And she
knew t hat the community centers around food. People will talk when you
start tal king about food and they will cone together

And that’'s why this is a very powerful programthat we are
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asking you all to support with sonme of this block grant noney. And let’'s
face it, the reason why specialty crops need block grants is because -- is
the econonmi c system s broken right now

We didn't used to need that, but we do, and | think that if we
can reeducate our children and we can teach them about real food, you
know, food as nature intended not only is better for the body but it keeps
nore noney in the farmcomunity than the processed food.

And |’ m not agai nst processed food. | nmean, | buy organic
Oeos, and we certify them | think. So that’s a major thing. Research
we do need research. Mst -- to be honest, nost of the research in the
| and grant coll eges has been doni nated by high input agriculture, and
that’s -- we need to start |ooking at other ways.

Nature is incredibly powerful and when you start working with
it, we can produce the food that we need and not resort to expensive, off
farminputs that are creating nmany problens. So that’'s kind of the gist
of our plan, is basically figuring out ways to keep nore noney in the farm
communities, both by reducing the input costs and by getting the farmer a
nore fair share of that retail dollar, and through education, getting the
consuners back to food as nature intended.

So we have a plan here. Please take a fewnmnutes to read it,
and we ask for real noney, and | think, you know, the idea of feeding
children -- one idea was just to allow every school or the prisons, al

the state institutions that are feeding people to go to the comunity
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first and see if they can source that fresh fruit, vegetables in their
| ocal community and keep that noney in the Hunbol dt County.

You know, let's keep the noney there and let’'s keep it in the
farners. Another program-- | asked one of nmy snmall farnmers, what's the
nost successful thing that we could do. And he said, well, you know what,
inm farmers’ narket the other day | had all these old people who had
never been to the farnmers’ narket before, but they' d gotten these little
two-dol lar ($2) coupons good for farmers’ markets, and that brought them
in.

And it’'s amazing, the farnmers’ markets prograns are taking off
all over in the state right now W’'re actually at the point where at one
time a farnmer could go and sell everything he had at one farmers’ narket,
but now they have to go to three because we’' ve increased the farmers’
mar kets, but we haven’t increased the farner market consuners.

And things like this Food Stanps Program that gets people
out, goes to farmers’ narkets and they conme back. That kind of stuff that
we use or that kind of fewdollars will go a long way to keep the food
dollars into California. So anyways, fair -- | forgot to name -- the Fair
Share Plan. Please take a look at it. Thank you

ERI C LAURI TZEN.  Thanks, Bri an.

Next up, Sam Earnshaw, and following Samis Stacie dary.

SAM EARNSHAW Hello. My nane is Sam Earnshaw. 1’'ve farned

on the Central Coast for over twenty years, and for eight years | operated
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my own farmin Santa Cruz County. And currently, | work for CAFF
Community Alliance with Fanmily Farnmers, in the Central Coast.

We have over three hundred participating growers and nenbers
who work with us in our prograns and farmtours and neetings. |'mhere to
talk about the farmplan that Brian nentioned, the Fair Share Plan that’'s
bei ng sponsored by CCO-, the California Certified Organic Farnmers, the
California Food Security Coalition, the Cormmunity Food Security Project
and CAFF, Conmunity Alliance with Fam |y Farners.

The way | see it in the -- with the farmers that | work with
daily is that there's -- the three problens that stand out to me is one is
the cheap food, the cheap prices for food, the second is how farnmers are
bei ng i npacted by food conming in fromother countries, and then the third
thing is the issue of protecting farm and, farmnm and preservation

One of the major organic farnmers in -- organic and
conventional farmers in the Potter Valley was just telling ne this week
how things are very difficult in organic farning right nowin a sense that
stores will offer a low price, and then if they don't give themthe | ow
price they say organic isn't available, instead of giving the high fair
price to the farmer

So there's sone very serious nmarketing i ssues going on with
organics as a specialty. And the whole issue of cheap foods; when | was
farmng | -- sonething | | earned was every year you cone back and you get

the sane price year in and year out that you' re getting, and yet, all your
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i nputs go up.

The drip tape, the sprinklers, the gas, the rent, everything
goes up except for what you get in food. | saw an article in the Nationa
Ceogr aphi ¢ about Los Angeles, and it had a picture in the thirties of a
farnmers’ market, and there were tomatoes on the table for sixty-nine cents
($.69) a pound. That was |ike seventy-five years ago.

And you know, | ook at the things that we spend a | ot of nobney
for, the shoes -- these fancy shoes everybody buys that cost over a
hundred dol | ars ($100) and yet, people aren’'t willing to spend a little
nore for their food. And this -- all it does is hurts the farmer

It cones back, every year they' ve got to figure out howto
make nore with the exact sane resources they have. The food comng in
fromother countries is a big problem Like this same grower was telling
me how he was turning to perhaps processing as an avenue for his food, and
all the processing, broccoli, celery, cauliflower, it's all coning from
out of the United States.

They won’t even touch it if it’s grown -- well, that nay be an
over-statement -- but to sone point it's nmuch nore difficult. And then
third is the lost of farm and, which we knowis a well-publicized issue.
So this Fair Share Plan addresses sone of these problens.

The biological ag initiative, there’'s a real need for research
in sustainable agriculture and organic agriculture. W all know sone of

the major growers in the Salinas Valley and in Potter Valley and al
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t hroughout California are both growi ng conventional and organic.

And a | ot of know edge still is out there on the insect and
the diseases and the fertility issues. The direct nmarketing part of this
Fair Share Plan addresses this cheap food and the food coming in from
other countries issue. Brian was talking about the farmers’ narket.

W were involved in starting a farners’ narket in Watsonville
three years ago. |It’'s doing okay, but he really hit the problem It’'s
the farmers are fine. |It’'s the consuners still haven't worked the
farnmers’ market into their lives

It’s just growing very slowy, but it should be grow ng
faster. |It’'s a great market in Watsonville. It’'s right on the plaza.
It'’s got a lot of local growers, and it’'s doing better but it could be
doing a lot better. And the prograns also, the WC Programis a very
useful part of that narket.

W get -- the farnmers get a trenendous anount of their noney
fromthose WC coupons. And so these -- the narketing canpaign to really
make farmers’ markets nore a part of people’s buying habits | think could
really benefit.

And then the final thing is the farmto school program which
is -- it really helps on all aspects of this, including the educationa
conmponent, the local, people really getting involved locally; the
educati on, where parents and teachers and especially the kids are |inked

to their food supply.
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They |l earn nuch nore about where their food comes fromat an
early age. And then not nentioned in the fair share thing, but Jeff
Rodri guez probably will address this later, is CAFF is doing work with ag
tourism which is another way for farners to diversify their incone.

And it can be -- each situation is different and there's a
mul tiple of opportunities for ag tourism but that can be very hel pful
So | ask you to take a good | ook at this proposal, because the block grant
represents an opportunity to address sone of these problens. Thank you

ERI C LAURI TZEN.  Thanks, Sam

Stacie Clary, followed by Stacy Shelby. Be sure to introduce
yoursel f and your affiliation.

STACIE CLARY: Sure. |I'm Stacie Clary. |I'mthe Drector of
the California Sustainable Agricultural Wrking Goup, and what | would
like to do is kind of wap up. You ve heard a few speakers in support of
the Fair Share Plan, and 1'd like to just go through real quickly what
that plan is, with the specifics and the nunbers.

And | think sone of you got this plan at previous hearings,
but for people who didn't, the SAWGis a coalition of twenty-six nenber
organi zations. And one of the reasons we're really excited to join with
CCOF, CAFF, the Conmmunity Food Security Coalition and the Community Food
Project in pulling together this package is that it's really targeted to
supporting the eighty thousand small-scale farners here in California, or

organic farnmers, and al so providing access to fresh fruits and vegetabl es
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for school children and for |ow incone people, and al so just increasing
the interacti on between farners and consuners through direct narketing
efforts.

And that’'s why we’ve been working very closely in pulling this
package together and pronoting it, and they' re asking for your support.
One of the first proposals we -- we broke it into three sections, and one
fromour client, the California Bio-Ag portion.

In that is the requests for funding for organic research and a
mat chi ng grant for organi c advisors through UC SAREP. That is one mllion
dollars ($1 million), and we al so requested an extra two hundred thousand
dol I ars ($200, 000) for an organic hotline.

And again, it’'s a growing market but there’'s a barrier in
farnmers who want to transition to organic and getting access to that
information. The Snmall Farm Program does incredible work, working with
smal | -scale farnmers on specialty crops, on food safety, pesticide safety
and in working with recent inmigrant farnmers, and we're requesting ei ght
hundred t housand dollars ($800,000) for that program

And the | ast conponent of the bio-ag is the Biologically
Integrated Farmi ng Systens, part of UC SAREP again. W' re asking for six
mllion dollars ($6 nmillion) for that. And that programw Il help farners
i ncrease the share of the food dollar by -- they' re | earning ways to
reduce inputs on their farns.

And al so, in neeting in nmarket, naybe not as specific as
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organic, but there is a demand for reduced pesticides. And when | go to
farnmers’ markets and | see that interaction between the consuner and the
farnmer | constantly hear people asking, howis the food grown, how do you
grow it.

And by the information that cones through this they can neet
the concerns that sone consuners have about chenical use on farms. The
second part is the farmto school proposal, and we're requesting one point
six mllion dollars ($1.6 mllion) for a seed grant fund to devel op
fifteen new farmto school prograns in California and to provide
conti nui ng support for existing projects.

And it’'s been very popular in Santa Monica, Berkeley, Davis
and Ventura and there's denmands from many other cities and schoo
districts who would Iike to start this but need sonme seed grant funds.

And al so, there's sone problens with the grower distribution
in these farmto school prograns, and so we're asking for six hundred and
twenty-five thousand dollars ($625,000) in devel opnent of grower
di stribution networks, as well as an additional hundred thousand (100, 000)
to develop tours to the certified farners’ markets for children

And | think we've heard a | ot today about the inportance of
education around agriculture and where our food conmes from

The | ast part of the plan is called Buy California Drect,
Know Your Farner, and we're requesting one nmillion dollars ($1 nmillion) to

| aunch a Buy California Direct narketing canmpaign that would i ncrease the
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farners’ sales at California certified farmers’ markets.

As well, we're asking for two point four mllion dollars ($2.4
mllion), and this is for -- to provide matching funds for the WC
prograns and the senior farnmers’ nmarket, and to facilitate being able to
use el ectronic benefits transfer for our food stanps.

|"ve heard froma variety of people that after seniors and the
W C persons were given coupons to purchase produce at the farners’
mar kets, one, the consunption of produce went up, but even when the
coupons ran out they kept going back to the farnmers’ narkets.

So this is a really good base of consuners for the farners at
the markets. And again, with food stanps, a large portion of themdo go
to the farnmers’ markets, but as it gets -- the systemis changing for
el ectronic benefits transfer it’'s harder for the farmers -- it’'s harder
for those people to go to the farnmers’ markets, and there needs to be sone
ki nd of systemso that they can actually purchase food at the farners’
mar ket s.

And then lastly, we’'re requesting al nost one point five
million ($1.5 million) for strengthening direct marketing options such as
training and technical assistance for farnmers who want to begin comunity
support agriculture prograns, and the farmfresh guide and a | ocal harvest
website that is out there supported by the conmunity lines with fanily
farners

So again, we thank you for the opportunity for presenting this

Lutz & Company, Inc.
(626) 303-1113



10

11

12

13

14

15

16

17

18

19

20

21

22

23

pl an, and any of us from our organi zati ons woul d be happy to answer
guesti ons.

SECRETARY LYONS: Stacie, just a quick question. Has the
coalition actually sat down and maybe prioritized these different
proposal s, or would they?

STACI E CLARY: W woul d.

SECRETARY LYONS: kay. Thank you

ERI C LAURI TZEN: Next up, Stacy Shel by, foll owed by Jack
d sen

STACY SHELBY: Good norning. M nane is Stacy Shel by, and |I'm
affiliated with John and Jane Q Public. And | am here today and
respectful ly request allocation of nonies towards governnment and conmunity
outreach and educati on awar eness.

As an exanple, nyself. The reason |I'mhere today is because
of this little article in yesterday’'s California paper, and it says:

“Menmbers of the agricultural community are invited to a
hearing at 9:00 a.m Thursday to give their input on the best
uses for federal block grants to assist specialty crop
growers.”

Well, agriculture involves everyone because everyone needs to
eat, and | think nany people are unaware of the nmany wonders and bounti ful
varieties there are inherent in every crop

I"msorry. |'munprepared and | will have a specific witten
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proposal .

| do have background in 4-H and FFA, and | think everyone
benefits from understandi ng and being involved in the growth and
sustenance and conservation of plants. Thank you very nuch.

ERI C LAURI TZEN: Thanks, Stacy.

Jack Osen, with San Mateo County Farm Bureau.

JACK OLSEN: Good norning, M. Secretary, nenbers of the
Panel . Jack O sen, Executive Administrator, San Mateo County Farm Bureau.
|"ve got three quick points that I1'd |ike to address here, which will be
followed up by very specific witten coments.

First, we had the gentlenman from Ccean M st that spoke about
the inmpact of foreign conpetition. |It's a frightening day when we realize
and | ook and understand through material provided by the Departnent of
Agriculture that the Spanish artichoke industry is subsidized to the tune
of two hundred and fifty million dollars ($250 nillion) a year.

This is actually five tines greater than the total output for
the United States, and this is paid directly as subsidy dollars to the
Spani sh industry. Processed artichokes are only one of several crops here
in the Central Coast region.

Cut flowers have been greatly damaged and hurt by excessive
foreign conpetition with unfair trading practices, as have the brussels
sprout industry, which is basically centered between Mnterey, Santa Cruz

and San Mateo County.
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I will provide very specific docunentation as to the hurt and
the dollar value that is lost, and would like to advocate for a portion of
dol l ars being nmade available to growers to fill the gap due to these
| osses that have occurred due to unfair trade practices.

And | really feel that we should take this as a marketing pl oy
and a direction in working toward trying to solidify the markets for our
growers and protecting their resources, and not allow ng foreign
conpetition to cone in with unfair trade practices, or as sone people cal
it, free trade, because free trade is nost definitely not fair trade

California growers produce the safest and the best products
for consunption by the public, and | think the Buy California Programwth
the funding that will go to that will help get that nmessage across to the
Arer i can consuner

Secondl y, one other speaker spoke about the six-county program
whi ch has been brought forward by the six farm bureaus here in the
Mont erey Bay Marine Sanctuary, and additional funding for that program
woul d be nost greatly appreciated.

Speaki ng for San Mateo County Farm Bureau, the northern
menber, we have contributed over fifty thousand dollars ($50,000) of the
reserves of our county farmbureau to try and make this program work and
to assist our growers with technical expertise in guaranteeing the safe,
protected quality of our waters.

And this has been a very aggressive stance for our County Farm
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Bureau because those nonies aren't easy to raise and aren’t easy to cone
by, and additional funding comng in to support that program would be nost
greatly appreciated and would hel p us keep the program up and runni ng,
because it is a very expensive prem se to get the staff people out to work
directly with the farnmers, because it becones al nbst a one-by-one or one-
on-one process in devel opi ng the farm nanagenent pl ans.

Thirdly, touching on pest exclusion and scientific research
these are two great projects that are desperately needed here in the
Central Coast. A research station would be a very val uabl e asset and any
dollars that could be invested into pest exclusion would be greatly
appr eci at ed.

I know a few years ago CDFA took the lead in trying to augnent
and upscale the dollars that were contributed to the |ocal comi ssioners
for inspections, and it was actually kind of frightening with Gal e Raabe
our county ag commi ssioner, shared the docunentation and the data of the
things that they found with the updated inspections that prior to that
poi nt had been slipping through the cracks.

Qur borders are probably our weakest defense in the area where
we need the greatest support and the greatest funding to insure that both
the traveler conming in and the commpdities coming in are bringing in
things that could greatly inpact us, not only with glassy-w nged
shar pshooter and red fire ant, but also oriental fruit fly, Mediterranean

fruit fly and a host of other additional pests that could be equally as
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detri nent al

Again, | thank you for taking the time to come down and |listen
to us today, and I will be following this up with witten coments in the
next couple of days. Thank you

ERI C LAURI TZEN: Thanks, Jack.

Next, I'd like to call on Steve Nation, if -- Steve, if you're
ready, fromthe University of California, followed by Richard Snith

STEVE NATION: Good norning, M. Secretary, and nenbers.
appreci ate being here this norning. |'mhere today representing the
University of California’s Office of the President and the Division of
Agriculture and Natural Resources.

I think nost of you know the division, we support ag natura
and human resources research on three canpuses and ten research and
extension centers across the state. And we al so support the nearly three
hundred cooperative extension farm advisors that work in local conmunities
t hr oughout Cal i f orni a.

And our advisors conduct applied research and field trials and
they provide information to growers on the latest research fromthe
university. And CEis a unique entity in the university. |It's the only
program that reaches every county in the State of California.

You' ve heard many good ideas this norning, and | was al so at
the Listening Session in Stockton on Tuesday, and there were a | ot of good

i deas there about how to spend the sixty-four mllion dollars ($64
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mllion) that you have available to you

And | think that funding for specialty crop marketing efforts
and for agricultural and nutrition education prograns are really
wort hwhil e and they deserve your support. But I'mreally here today to
make sone general comments on research and a couple of ideas about how you
m ght all ocate sone of these funds for research

And research is an area | think where the university and the
di vi si on have a conpetitive advantage and where we can be of rea
assi stance to specialty crop producers. You all know that our specialty
crop growers have al ways been early adapters of new technol ogi es,

i nnovative farmng practices and new narketi ng opportunities.

And we’'re proud to say the university’'s been an inportant
partner in this success story through conducting cutting edge research and
getting it out to the growers, and we want to continue to be there. And
over the long term| think, as we’'ve heard today and in earlier sessions,
research is going to be really inportant to hel p keep our specialty crop
growers econonically conpetitive

And so we urge the Departnent, and you, Secretary Lyons, to
provide a portion of the funds available for a specialty crop conpetitive
research program You have a uni que opportunity here to focus funds on
addressing the highest priority issues that are facing specialty crop
growers, and funds could be adm nistered through the Departnent, through

the university or through another organization

Lutz & Company, Inc.
(626) 303-1113



10

11

12

13

14

15

16

17

18

19

20

21

22

23

| also want to touch on the research and extension center
You' ve heard a |l ot of coments in support for a new research and extension
center down here on the Central Coast, and if you'll bear with nme | want
to spend a mnute or two and give you an update, Secretary Lyons, on where
we are with that.

| can say the university strongly supports the establishnent
of a new research and extension center here on the Central Coast and that
we woul d I ook at it having an enphasis on basic and applied research, with
a specific focus on specialty crops.

We currently operate ten research and extension centers from
the Klanmath Basin down to the Inperial Valley. Each of these centers
focus on agriculture and problens and issues in a particular area. And
speakers that have tal ked today about the fact that there is a big hole in
the research and extension center systemare correct on the Central Coast,
with over five billion dollars ($5 billion) of farm good val ue doesn’t
have -- does not have a research and extension center

What are we doing about it? The University of California's
Regent s have approved five million dollars ($5 million) for construction
of a research and extension center here on the Central Coast. The funding
woul d begin in the 2003-2004 budget year, and carry over into 2004-2005.

And | think it's inmportant to point out, this is one of only a
handful of projects that are in the Regents’ capital outlay plan that are

either located on a canpus or have a specific function of serving students
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in classroomteaching, teaching needs.

So | think this is an indication that the Regents do support
this, in particular, with putting the noney init. One thing we said, the
final approval of a new Central Coast REC is dependent on the university
acquiring suitable land for the facility.

And we’'re | ooking at needing a mininumof two hundred acres to
operate a research and extension center. And President Richard Atkinson
of the university has been very clear in saying that part of any deal in
getting the funding out there in the street to build this facility is
goi ng to be dependent on the grower, conmunity or another source coning up
with the land for the university.

And | don't know what kind of flexibility there is within this
funding, but we certainly are looking at all opportunities to partner with
the grower comunity and others to get a research and extension center
down here, and 1'd be pleased to talk with you nore about this, Secretary
Lyons, and | know that Vice-President Gonez would, as well.

And | just want to thank you again for holding the Listening
Sessions, and that we |ooking forward to assisting the Departnent and
specialty crop growers in any way that we can. And |'d be pleased to
answer any questions, if you have them

ERI C LAURI TZEN:  Thanks, Steve.

STEVE NATION.  Ckay.

ERI C LAURI TZEN: Next up, Richard Smith, President of Valley
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Far m Managenent and owner of Paraiso Springs Wnery. Richard s our |ast
schedul ed speaker. |f anybody else would like to speak that didn't sign
up, or if I've m ssed sonebody, be sure to let ne know after Richard's
comrents are conpl eted. Thanks.

RI CHARD SM TH. Good norning, Secretary Lyons and Panel. | am
a wine grape grower. | farmabout three thousand acres in Mnterey
County, but |I'mhere today representing Monterey County Ag Education. |
made a nunmber of observations as peopl e have spoken this norning, and ||
maybe comrent on a couple of those things and then go where |’ m headed.

Sonme recent coments that nmaybe the system doesn’t work
W' re tal king today about how do you enhance specialty crops and the
profitability of specialty crops. | guess ny personal observation is that
nost of us involved in farmng tend to work hard, produce a crop, get it
to the edge of the field, load it on a truck and wait to be appreciated,
and that’s not the way our system worKks.

Pat Hopper nade sone coments about being able to specifically
pronote her product. O her people have tal ked about dealing with their
commodity in a manner that's positively going to stinulate the narkets.
Well, you've cone to the Salinas Valley, where innovation and creativity
has built probably the biggest specialty foods nmarket in the country.

A lot of people this norning have al ready addressed the fact
that you base that success, that innovation and creativity on research and

education. Steve was tal ki ng about the biggest research institution in
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the state. | nmay be tal king about the snallest educational facility in
the state.

One of the things that occurred to ne when Bill Ransey was
talking is that |I'mal nost the youngest farner in this roomand I'mfifty-
five years old. W got a problem These innovative and creative people
need to be educated. They need to be brought into the systemw th new
technol ogy and new i nfornmati on, new ent husi asm and sonebody needs to
notivate students to get involved in agriculture

Sonmebody needs to educate consuners to appreciate what’'s going
on in the ag industries. How do we do this? W bring people into the
| and grant system the university system W train agriculturalists at
the state universities. W have technical prograns at the conmunity
col | eges.

W have sonething in Monterey County that's going on right
now. Monterey County Ag Education Program has a nunber of projects, farm
days, career days, adopt a classroom prograns. Today in Monterey about
three thousand students are going, a class at a tine, through a two and a
hal f hour presentation.

A hundred cl assroonms, hundred teachers, each classroomis
required to bring five adult chaperones along with them so we have about
five hundred parents attending. W have two hundred and fifty people in
agriculture that are organizing and putting on ten and fifteen-mnute

denonstrati ons on what agriculture is all about.
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W' ve got plant doctors. W' ve got denonstrations on fiber
cotton and wool prograns; seed technol ogy people; transplanters; people
tal king about cattle and cattle byproducts; dairy; innovative equi pnent;
technol ogi cal presentations. These are two eight and ni ne-year-old kids
and their teachers and their parents.

W' ve got fifty denonstration stations going, and we're goi ng
to do this again in February in Salinas, and we're going to do it again in
March in King City, and we’'ve been doing it for ten years. W get about
seven or eight thousand kids a year through the program

We think that we need to get people in these comunities --
and it’'d be nice to be able to do it in all comunities, but this is our
community. W want the kids to understand what agriculture is. W want
the fanilies to have sone respect for the people who work in agriculture.

W want to get -- and | believe the point | was naking about
farners standing at the edge of the street waiting for sonebody to reward
themwell for their crop, the answer to that not being effective is to
find an effective manner to pronote and narket what you do.

If people -- and a | ot of people have addressed this today.

If they understand nutrition, if they understand 5 A Day, if they
understand all of the presentations that the commodity groups have put
toget her, and nost comodity groups have educational naterials and
curriculummaterials available to schools, sonebody has to facilitate all

of that information getting into the schools.
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Mont erey County Ag Education naintains a year-round office,
single staff person, a lot of volunteers. There's the California
Foundation for Ag in the O assroom associated with State Farm Bureau
There's a national program There are other county prograns in Sonoma and
Merced and Fresno.

And nmy request is that as you look at -- | nean, it’'s been
extrenely easy for all of us to cone up with ways to spend a good chunk of
sixty million dollars ($60 nillion) today. M request is that part of
what you do before you divide up the funds is that you allocate a portion
to outreach to the community, and a | ot of people have addressed this.

It depends on how you define what the outreach is, but set
aside a portion of the funds to go to pronoting agriculture to consuners
and to potentially future farnmers, and help us do the comunity ag
education that needs to be done. | forgot, one of the state prograns is
the Ag NetworKk.

There are a nunber of things going on state, regionally and
locally, to take the nmessage of agriculture to consuners and to future
farnmers. And 1'd just like to ask you again, get kids interested. Help
get people involved in the education systemthat will allow us to be
i nnovative and creative in the future

There is a lot of interest. People have tal ked al ready about
understandi ng nutrition, safety, food safety. There's a ot of ag issues

that are econonic and political that if people understood their ag
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i ndustries better, they would respond better politically.

W have done these prograns on a farmday schedule for ten
years, and we thought that our biggest benefit would be extending
know edge to people in the community. One of the biggest benefits has
been the two hundred and fifty people who have put on the prograns.

There's a pool of about five hundred people in this community
that participate and we -- sone people work at Monterey, sonme at Salinas
and sone King Gty and sone at all three. M | guess biggest inpression
wal k-away inpression is that a |lot of us who cone and speak to you in
forunms and speak in a nunber of community situations are often defensive
about what we do in agriculture.

When you have thirty kids and five or six adults asking
guesti ons about what you do, and they' re genuinely interested and
fascinated, the end result of our four or five-hour presentations on these
days is a conmunity of agricultural people who are overjoyed about what
they do and how they do it, and how interesting it is to the rest of the
world to know what they do well.

So ny recommendation is, nake sure sone of your noney goes to
comrmuni ty educati on.

ERI C LAURI TZEN: Thank you, Richard.

W have one nore speaker. |If you' d just nake sure that you
i ntroduce yourself and your affiliation

JEFF RODRI GUEZ: Good norning. M nane is Jeff Rodriguez.

Lutz & Company, Inc.
(626) 303-1113



10

11

12

13

14

15

16

17

18

19

20

21

22

23

I"mthe Project Coordinator with the Central Coast Resource Conservation
and Devel oprment Council. W're a local nonprofit council on the Centra
Coast made up of resource conservation districts and county boards of
supervi sors

We're very concerned with real econonic devel opnent and
resource conservation issues. And one of our projects that we've been
working on for the | ast couple years is this Ag TourismProgram | heard
about this fromthe Small Farm Center and becane involved with the program
at a state level through the Snall Farm Center at UC Davis, and decided to
start a Central Coast version working group of an ag tourism working
gr oup.

And what |'ve found is that, going along with all the comrents
about education, is that the public does need to be educated about
agriculture. W're hearing fromthe farners and others that there's a
huge di sconnect between the comunities and agriculture these days and we
need to bring that back together, in addition to trying to diversify some
of the small farmers’ incones.

And there's millions and nmillions of folks that come into the
Central Coast that want to spend their hard earned dollars on recreation
And what the tourismpeople are telling us is that they want to go out and
see where their food comes from

They want to go out and experience what their grandparents

knew growi ng up, what it was like to live on a farm to work on a farm and
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where their food comes from So they're not wanting to go to the
tradi tional venues anynore, the aquariumor sonme of the other places that
they typically go to. They want to go out and see farns.

And then we have a small group of farners that are interested
in having the public out to their properties. There's not too many of
those fol ks, but there are a few They want to, you know, be able to
directly market their farm products to the public.

So our working group is putting these two groups together
We're putting the tourism-- the tourists together with the snall farners
that want to have each other. And the farners are hoping that the
tourists will |eave some of their hard earned dollars on the ranches and
buy sone of their products.

And so we’'ve got a working group established on the Centra
Coast, and there's several others throughout the state. And we've already
spent sone noney through USDA , a USDA grant, to kind of develop a vision
for this ag tourismprogram but we're in the process of educating the
public and the farners now with workshops on how to actually start an ag
touri smenterprise.

But when | heard that nentioned this norning | thought this
woul d be a good opportunity for a small amount of noney, thinking a
hundred t housand doll ars ($100, 000) probably for a couple years would
really go to a good nmarketing programto get some of this infornmation out

to small farmers in howto actually nmarket their -- direct nmarket their
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products to the consunmer and to bring the tourismand the farnmers together
on this kind of program

W' ve just been doing it as a voluntary type of approach right
now, but actually, hiring soneone to develop this business | think would
go a long ways. So I'll put sonmething in for a programlike this. But
there's already an existing ag tourismworking group goi ng on throughout -
- several of them-- throughout the State of California.

So there’'s a vehicle to use sone of this noney to actually
diversify the incone of sone of the small farners. Thank you

ERI C LAURI TZEN: Thanks very nuch. Lee. |Is anybody el se
interested in speaking? One nore. Thanks.

LEE MURPHY: Thank you. |’'mLee Miurphy, with the California
Cut Flower Commission, and | really didn't know what | was going to hear
today. But | have heard from several of ny conpatriots wth other
commodity groups that they had been to other Listening Sessions and felt
sonehow that individual commodities, who really are the ones that
represent these growers, nmaybe weren’'t having enough input into the
process.

And one of the things that | see, the sixty-four mllion
dollars ($64 million) is not really a heck of a lot of nbney. 1| had a
conversation with the president of FTD | ast week, and he said to really do
a good national advertising canpaign it takes a hundred million dollars

(%100 million) a year to do sonething that would even influence people’s
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behavi or.

So what we're | ooking here is nobney and we'll find a way to
spend it, but what we comodity groups do is -- those of us who run
mar keti ng prograns and do our own research and -- on a yearly basis we

have growers who are fighting fires just trying to stay in business, and
we're not | ooking twenty years down the road.

They can’t afford to, or these individual farners will be
gone. W have a programthat started a few years ago with a
recomendation, don't go east of the M ssissippi, you re not conpetitive.
But we take our growers on the road. W have seven peopl e out there,
gi ving prograns, giving sem nars.

Now, we’'re doing over a hundred thousand boxes and flowers a
year into New York, Philadel phia, Chicago, Boston. So we’'ve reinvented
ourselves by targeting on a yearly basis where we're going to go. The
only problemwe have is that we don’t have enough doll ars.

If I handed ny budget here and said, these are all wonderfu
things for flower growers, double it, we could do a greater job. W could
do better marketing. And the purpose of what sone of the people said here
is, growers don't get enough of a return.

W typically get two dollars ($2) a bunch for snapdragons we
sell in California. By reinventing ourselves in Philadel phia, we get four
dollars ($4) a bunch. What |I'msaying is, you have comodity groups who

specifically know on a yearly basis how to heal the wounds of sone of
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these growers, but we don't have the dollars.

And these dollars that are lying on the table are really big
dollars for prograns like ours. To educate the general public? That's a
stretch, but for specific groups like ours that sit down on an annua
basis who vote with their assessnent dollars, this is how we want to spend
our noney nost judiciously to keep oursel ves in business.

W' re experienced at doing that and we should be part of the
ganme and part of the | oop, because our guys are putting their noney in the
hat every year and saying, how nuch can we do with this. And they're
doing a heck of a lot and it's not just trying to pick ideas out of thin
air, and it’'s sonmething we got to educate the public so twenty years |ater
agriculture’s going to be king again.

It’s like, how are we going to get these guys to survive
tonorrow, and that’'s what the commodity groups are doing. So | guess that
woul d be ny nessage and | will subnit sonething. Thank you

ERI C LAURI TZEN.  Thanks, Lee.

Stan Uchi yana.

STAN UCH YAMA: My nane is Stan Uchiyanma, and |'mthe
agriculture teacher at North Salinas High School. And as | heard today
and people nmentioned, and |’mnot going to reiterate a |ot of things on
education, if we educate, that solves a | ot of things.

And it started dawning on nme, we have all these creations of,

| et’s pool our noney, let’'s educate and we'd have these different
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prograns. And | applaud Mnterey County ag ed, which |I've heard three or
four comments nade because our program and our students directly, directly
benefit fromtheir efforts.

And in fact, our prograns -- and | thank the individuals here
this morning -- our students directly benefited by the support and
ent husi asm of the agriculture industry in this particular conmmunity that
supports our activities.

Ag literacy is inportant. Sonetinmes maybe we'd like to create
new prograns, create new things. Sonetinmes we should think about sone of
the things we do have that naybe a little bit of funding or a little bit
of help might inprove or nake better

And I'm-- the point I'"'mgoing to make right nowis just two
years ago | believe our State Legislature created a position programin ag
literacy in our State Departnent of Education. However, ny understanding
is we created this position and we have the |egislation, but there's no
funding to really coordinate the program

In other words, various departnents cover the expenses of
trying to bring -- and | believe the original idea was to bring an
i ndi vidual to take industries’ individual progranms or pronotion and try to
bring it to a centralized, statew de, coordinated effort that is available
directly to schools through our Education Departnent, and taking billions
of dollars spent on pronotion, advertising it and trying to pool that

together to yet still acconplish the sanme thing
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Sol'dlike to sinply recormend that a hundred thousand
dol I ars ($100, 000) be considered to fund this program to put it nore into
effect, rather than have an existing programthat’s kind of Iike
faltering, trying to make ends neet according to our Legislature that was
established to create the program Thank you

ERI C LAURI TZEN: Thanks very nuch. Any ot her speakers?

I think | would Iike to take this opportunity, since they're
all in the back, to thank all of the FFA students. Thanks for all your
hel p.

(Appl ause)

ERI C LAURI TZEN: You want to nake sone cl osing coments?

SECRETARY LYONS: Yeah. Thank you, Eric.

First of all, 1'd like to thank everyone that parti cipated
today and to show up at the hearing and take your tine to cone and give us
your ideas. W heard sone great concepts that were brought forward today.

|"mgoing to go back to sonething | think that both Bil
Ransey and nysel f agree on, that we want this programto continue. One of
the things that we have to be real careful of is when we evaluate the
sixty-four nmillion dollars ($64 mllion) is it’s going to be very
difficult not to dilute the dollars.

| know sixty-four million dollars ($64 million) sounds like a
| ot of noney, but it’'s not. Sone of the concepts that we nmay cone up with

may not fulfill everyone' s needs, but we nay be able to do enough things
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where we can do sone excellent pilot projects to cover sonebody’s needs.

Wth those pilot projects and the successes hopefully from
those pilot projects, we will be able to go back to Congress and say,
| ook, we got sixty-four nmillion (64 nillion) and this is what we did, but
if we had two hundred million (200 million) this is what we coul d do.

That’'s one of the goals. One of the responsibilities that |
have along with the Departnent is to try to ook at nany of the good ideas
on how to make sure that whatever we do, that we can go back to Congress
and ask for an expansion of this program

It'’s going to be difficult. 1'mgoing to be right up front
with you. Many of the ideas that are brought forward are good ideas, but
when we’ve only got so nuch, we’'re going to have to be very careful how we
spend that noney and how we can really direct those efforts and be
accountabl e to Congress so that we can get nore noney for a |lot of these
pr ogr ans.

So with that, | want to thank everyone in the room | want to
thank you, Eric, for l|eading the discussion today. You did a good job.
We m ght have to keep you on the road with us -- and you do | ook good in a
tie.

(Laughter)

SECRETARY LYONS: Again, 1'd like to thank everyone in the

audience and |'d like to thank our panelists and the Ag Conmi ssioners that

took a day off fromtheir work to sit here and listen to the different
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proponents of different prograns.

I"d like to al so thank the FFA students and ny staff for
putting this Listening Session on. Thank you very nmuch for your
partici pation.

(Appl ause)

ERI C LAURI TZEN: kay. Thanks everybody for com ng, and
thanks to Bill Lyons. | think we owe Bill one nore round of appl ause for
comng to Salinas Valley.

(Appl ause)

MEETI NG CONCLUDED AT 11:42 A M

* * % * * *x * *x * * %
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